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Arizona Office of Tourism Presentation

1. Visitation and Spending
2. Marketing Activities

3. Future Challenges and
Opportunities
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International Representation

Arizona

has had representation In

Canada
since 1996.
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2008 Canadian Visitation to Arizona by Province

% Change % Change

Province 08/07 08/06
Alberta 155,700 5.1% 0.9%
Ontario 134,200 1.8% -22.8%
British Columbia 128,700 27.4% 28.7%
Quebec 31,300 21.3% 9.8%
Manitoba 27,500 154.6% 123.6%
Saskatchewan 24,900 41.5% 45.6%
AtlanticCanada 12,300 7.9% 21.8%

TOTAL 514,500 15.3%

Source: Statistics Canada




2008 Canadian Visitation to Arizona by Province (by Market Share

Atlantic
Canada
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Saskatchewan
4.8%

Y¢ Stars represent air service to Phoenix

Source: Statistics Canada




2008 International Tourism Spending in Arizona

SWITZERLAND,
1.0% OTHER, 13.29

SPAIN, 1.09 :
AUSTRALIA , 14.4\'

ITALY , 1.99
JAPAN, 2.19

FRANCE , 3.2¢ N\ CANADA , 45 .8¢
GERMANY , 3.3¢

UNITED

KINGDOM, 6.9%

MEXICO , 20.29

Source: The Arizona Office of Tourism estimates based on and extrapolated from aggregate card ADIiONA

usage data provided by VisaVue Travel for the period of 2008 and incorporates data from other
independent research sources.




2008 Canada Tourism Spending in Arizona Regi

North Central
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Source: The Arizona Office of Tourism estimates based on and extrapolated from aggregate card
usage data provided by VisaVue Travel for the period of 2008 and incorporates data from other
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independent research sources.



Marketing Activities

. Trade Shows / Consumer Shows
. Sales Missions / Media Missions
FAM Tours / Press Visits
E-newsletters

. Special Events

. Advertising
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Marketing Activities

TRADE AND CONSUMER SHOWS

A National Tour Association

A American Bus Association

A Ontario Motorcoach Association

A Discover America Media Day

A Addison Travel Agent Shows

A Golf Shows in Toronto and Vancouver
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Marketing Activities

SALES AND MEDIA MISSIONS

A October 2009 i Toronto, Edmonton, Vancouver
A November 2009 i Winnipeg
A December 2009 i Calgary

A April 2010 i Toronto, Calgary, Vancouver (media)
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Marketing Activities

FAM TOURS AND PRESS TRIPS

A A R 20081 BCAA
war . A 20097 Ultimate Golf Vacations
B A 20107 WestJet
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Marketing Activities

FAM TOURS AND PRESS TRIPS

A Hosted 14 journalists in 2009

A Generated over $400,000 in
media coverage since the
beginning of FY10
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