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From a North American perspective, Canada and the
United States remain each other’s largest trading partner.
Canada buys more goods from the United States than does
the entire European Union. In 2012, the total bilateral
footprint between our two countries reached $1.35 trillion—
and it continues to grow. If you are doing a deal between
Canada and Arizona, the CABC wants to know about it.
In 2014, the CABC is expanding its membership, which
previously has been limited to the private sector, to include
local governments, cities and municipalities—a change that
has been sanctioned by both the Canadian government and the
state of Arizona. To facilitate this expansion, the CABC will be
adding key executive personnel to oversee the public relations,
marketing and servicing requirements.
This year I was honored to be appointed as Canada’s
Honorary Consul to Arizona by the Canadian government.

A LETTER FROM THE FOUNDER & CEO

A

mazing things are happening at the Canada Arizona Business
Council (CABC). As we enter a new decade, I am proud to
share with you that our organization is recognized as Arizona’s
leading authority for cross-border foreign direct investment

(FDI) and bilateral trade initiatives as it relates to Canada. The CABC is a
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CEO-centric organization, whose elite membership is by invitation only.
We are all about making strategic alliances and transactions happen. Our
success is based on the one degree of separation we have between any major
decision maker in Canada and Arizona.
The primary mission of the CABC remains a cornerstone of our
success—to forge strategic relationships between the private sector,
municipalities and state government seeking to attract FDI and
bilateral trade opportunities between Arizona and Canada—whether they
are north- or southbound. In 2013, the total footprint for bilateral trade
and FDI will likely reach $4.5 billion, and the CABC predicts that by 2015
this number will reach or exceed $6 billion. As the American economy
recovers, coupled with a strong Canadian dollar and economy, the FDI and
bilateral trade opportunities are literally everywhere.

This appointment will enhance the CABC’s ability to deliver
an even higher standard of services that will assist Canada in
becoming a stronger trading partner with Arizona. I look
forward to serving in my new capacity to inform, educate
and assist local government—cities and municipalities—and
private-sector entities seeking to create stronger bilateral trade
relationships with Canada.
With our expanding membership of CEOs, presidents,
entrepreneurs, business professionals, and now government/
municipalities, the CABC is committed to maintaining its
role as a strategic player for shaping and directing the FDI and
bilateral trade initiatives between Arizona and Canada for
decades to come.
To learn more about the extensive resources and professional
expertise the CABC offers, I invite you to visit our website at:
www.canaz.net
Sincerely,

R. Glenn Williamson
CEO and Founder
Canada Arizona Business Council
Conseil des affaires canadiennes en Arizona
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Geography has made us neighbors. History
has made us friends. Economics has made us
partners. And necessity has made us allies.
– President John F. Kennedy.
Two great nations joined at the 49th
parallel with three primary missions: security,
bilateral trade, and foreign direct investment.
Canada and the United States remain each
other’s largest trading partner, and this trend
will continue. One in every 23 American
jobs relies upon trade and investment from
Canada. Canada buys more goods from the
United States than does the entire European
Union. The two countries’ militaries work
hand-in-hand to secure the nations’ borders
and coastlines, and the countries share a deep
and rich history of working together.
The allure of Arizona for Canadians is
undisputed. In fact, Canadians downright
love our sunny climate and quality of life.
Canadians represent the largest group of
foreigners to visit the state each year. Today,
nearly 300 Canadian-owned companies
operate throughout Arizona, and more are
selecting the state as the primary destination
to establish their American roots. More than
100,000 Canadians reside in Arizona, and in
2014, approximately 1 million Canadians are
expected to visit Arizona to experience the
state’s fine dining, great shopping, fabulous
golf, and many world-class attractions. In
doing so, Canadians will deliver an estimated
$1 billion into Arizona’s economy.
In the last decade, the Canada Arizona
Business Council (CABC) has become
Arizona’s leading authority on bilateral trade
and foreign direct investment between the
state and Canada. As the CABC’s founder and
CEO, Glenn Williamson’s focus is twofold:
to create synergistic alliances with CEOs and
C-level executives seeking to increase their
cross-border relationships, and to deliver a
return on investment for each valued CABC
member. In all my years in business, I know
of no other person who is more committed
to this agenda than Glenn. His dedication to

achieving these goals is so great, in fact, the
Canadian government recently appointed
him to be the Honorary Consul General in
Arizona, based in Phoenix. This is a great
honor for both Glenn and the CABC.
I am grateful for the opportunity to have
designed and produced the 2014 CABC
resource guide. I believe the subject matter,
editorial content, and information contained
herein will be of benefit to companies and
government branches (on both sides of the
border) wishing to gain a better understanding
of our two great countries, their respective
cultures, and the many business opportunities
that exist.
You’ll notice that the guide has
incorporated a QR code below. This code
enables you to scan the entire publication and
email a copy to a fellow associate anywhere
in the world.
Wishing each of you great success and
prosperity for the coming year.
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Canada and the United States are each other’s biggest and most important trading
partners, with over $710 billion of trade annually in goods and services. When it
comes to Arizona, Canada is the second largest export market, after Mexico, with $3.7
billion in goods trade in 2012. An estimated 132,200 Arizona jobs depend on trade with
Canada. Nearly 300 Canadian companies are currently operating in Arizona across a
diverse range of sectors, from aerospace, clean tech, mining, information and health technologies to financial
services, retail, real estate, and renewable energy. Close to 15,000 Arizonans are employed by Canadian-owned
businesses in the state.
Canadians love to visit Arizona. In 2012, 895,900 sought out Arizona for its sun, scenery, and golf. In 2014, those
numbers are expected to top 1 million, with spending reaching the $1 billion mark. Over 100,000 Canadians reside
permanently in Arizona. Since 2010 Canadians have invested $1.3 billion in real estate, with close to $500 million
invested in commercial properties.
At our Consulate we promote and facilitate trade and investment between Canada and Arizona, encourage
dialogue and partnerships between stakeholders across the border, and raise awareness of the importance of Canada
to Arizona. We encourage you to contact us at www.losangeles.gc.ca if you have an interest in advancing this
burgeoning relationship. We also suggest that you follow us on Twitter @CanCGLA to get the latest information on
Canada in the Southwest.
Under the enthusiastic, energetic leadership of Glenn Williamson, the Canada Arizona Business Council has
been an important ally and partner. We are very pleased that Glenn has accepted the appointment as Canada’s
Honorary Consul in Arizona and look forward to extending and deepening our relationship with him and with
the CABC. I am absolutely convinced that, together, we can make what is already a warm and mutually beneficial
relationship between Canada and Arizona even more so.

Consul General of Canada
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CANADA

YOUR GREAT NEIGHBORS TO THE NORTH
BY JAMES L. COPLAND

As President John F. Kennedy
stated, “Geography has made
us neighbors. History has
made us friends. Economics has made
us partners. And necessity has made us
allies.” That statement was made almost 50 years ago, and it was true then
just as it is today. So, who are these
northern neighbors, and what makes
them so darn good at what they do?
The word Canada originates from
the aboriginal name “Kanata,” which
means land, village or settlement.
Explorer Jacques Cartier first used
the word on an expedition up the St.
Lawrence River in 1583. The country
was officially named Canada at its
Confederation in 1867.
Despite speaking the same language
as the United States, Canada flies a
different flag, has its own borders and
remains a sovereign nation. Canada is
rich in history and is a proud, strong
and prosperous country—and it has
one of the most stable economies in
the world. Canadians are well-educated,
passionate and cultured, and, unlike
many Americans, most Canadians
are acutely aware of the world beyond
their country’s borders. They are
cutting-edge inventors, developers,
innovators and professional investors
—but risk takers, not so much.
Canadians are soft-spoken, laid back
and known for tending to fly
somewhat beneath the radar. Trust is
very important to Canadians, on both
a social level and in the business setting. It’s often surprising to Americans
to learn that Canada, which offers so

much, has a total population of just
35 million—comparable to that of
California. Canada recognizes two
official languages, English and French,
and nearly 3 percent of Canada’s
population speaks Chinese.
Yes, hockey and the coveted Stanley
Cup, maple syrup, french fries served
with gravy, the Royal Canadian
Mounted Police and the Canadian
beaver are all iconic images that come
to mind when Americans think of
Canada, but Canada’s diverse melting
pot and multilayered national identity
are still virtually unknown to many
Americans, especially those living
in states farther south of the U.S.Canadian border.
Canadians tend to know more about
Americans than most Americans
know about Canada—partly because
the United States has a louder media
machine, but also because of Canada’s
educational system. By the time most
Canadian kids reach grade 4 and
5, the educational focus has shifted
from Canada to the world at large—
world history, world geography and
what’s going on “outside” of Canada.
Canadians also have an appetite for
traveling the globe and learning about
other countries and cultures. In 2012,
Canadians made more than 44 million
visits to the United States alone. There
are hundreds of weekly flights between
Canada and major U.S cities, with
average flight times ranging from one
to five hours. And, there are 80 weekly
nonstop flights between Canada and
Arizona, many of which are less than

three hours long. The southbound flow
of travel is considerably heavier than
that going in the opposite direction,
though, and it shows: Ask the average
American how much he or she knows
about Canada, and there’s a good
chance the response will be something
like, “Um, not very much.” So, in an
attempt to rectify this situation to at
least a small extent, what follows is a
mini lesson about the country directly
north of us.
GEOGRAPHY
In terms of landmass, Canada is the
world’s second-largest country, behind
Russia and ahead of the United States.
Canada and the United States share the
world’s longest unmanned open border
between any two sovereign nations,
which stretches over 3,000 miles coast
to coast.
Above the 48 contiguous states,
Canada is divided into three territories
(Northwest Territories, Nunavut
and Yukon) and 10 provinces: British
Columbia, Alberta, Saskatchewan,
Manitoba, Ontario, Quebec, New
Brunswick, Nova Scotia, Prince
Edward Island and Newfoundland/
Labrador. Canada’s four largest cities
are Toronto (population, 6.1 million)
Montreal (population, 3.7 million),
Vancouver (population, 2.1 million)
and Calgary (population, 1.1 million).
The capital of Canada is in Ottawa,
Ontario.
HISTORY
Canada was officially founded 147
years ago. British explorer James
Cook charted the coast into Alaska. In

IF YOU IMMERSE YOURSELF IN CANADA YOU WILL DISCOVER ITS
RICH HISTORY, FRIENDLY PEOPLE, DIVERSE TERRAIN AND
UNSPOILED NATURE. CANADA HAS MUCH TO OFFER.
1849, the colony of Vancouver Island was
chartered, with Fort Victoria as the center of
trade with China.
In 1763, after the Seven Years’ War,
France ceded all of its colonies to Britain.
In 1857, Queen Victoria chose Ottawa to
be the capital, but another 10 years passed
before the federal dominion of Canada,
which comprised just four provinces, was

officially founded on July 1, 1867. Canada
separated from Britain in 1931 and gained
its independence in 1982 with the Canada
Act, becoming a sovereign nation. Although
Queen Elizabeth II signed the act, she
remains head of state in the constitutional
monarchy, which is governed as a
parliamentary democracy. The governor
general of Canada remains the queen’s

official representative.
GOVERNMENT AND MILITARY
As part of the British Empire, Canada flew
the Union Jack, the flag of England, until
1965, at which time it was replaced with
the red maple leaf flag that has become a
well-known symbol of Canada’s sovereign
identity.
Canada’s federal election system differs
dramatically from that of the United States.
For example, in Canada elections are far
cheaper and are measured in weeks, not years.
When the prime minister of Canada calls
an election and parliament is “officially
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dissolved,” the election process takes
about six weeks before the newly elected
government is sworn into power.
The governor general presides over the
Parliament of Canada and appoints 105
Senate members—on the advice of the
prime minister. All 308 members of the
House of Commons are elected from
electoral districts known as ridings.
Canada’s distinctive parliament buildings,
as well as the Library of Parliament, were
built between 1859 and 1866. The 276-foot
Tower of Victory and Peace (Peace Tower)
was rebuilt in 1916 after a fire destroyed the
original structure. On the third floor of the
Peace Tower is the Memorial Chamber, a
richly carved room of gentle light built
to honor Canadians who have died in the
armed conflicts to which Canada has sent
her sons since Confederation.
Canadians and Americans have fought
side by side in two world wars, as well as the
wars in Korea, the Persian Gulf, Kosovo and
Afghanistan. Canada’s armed forces have
supported the United States in the war on
terror.
Although Canada’s armed forces are much

smaller than their American counterparts,
they have a long and distinguished history.
Canada’s military totals about 110,000
(45,000 in reserve). Despite their size,
Canada’s army, navy and air force are held
in high esteem by the United States and all
NATO nations, who view Canada’s military
as sophisticated, disciplined and highly
trained.
The United States is Canada’s most
important ally and defense partner; the
relationship between the two countries has
spanned more than 50 years. Canada and
the United States have worked shoulder-toshoulder defending North America through
the bi-national North American Aerospace
Defense Command, better known as
NORAD, which is headquartered in
Colorado.
BILATERAL TRADE
Canadian Prime Minister Stephen Harper
and President Barack Obama have a mutual
conviction for maintaining an aggressive
bilateral trade alliance between good
neighbors. Canada is America’s single
largest trading partner; in 2012, bilateral
trade, investment and tourism between the
two countries reached a staggering $1.35
trillion. Today, one in every 23 American
jobs relies upon trade and investment from
Canada. In 2013, bilateral trade between
Arizona and Canada will reach $6 billion.
As the United States’ primary global
supplier of goods and services, Canada plays

a vital role in supporting the U.S. economy.
Canada is America’s largest and most reliable
provider of energy products, including
crude oil, natural gas, electricity and nuclear
fuel. Canada is also a world leader in many
industrial sectors, such as aerospace,
manufacturing, agriculture, biomedical,
automotive, pharmaceuticals, technology,
mining and banking.
North America’s oldest commercial
corporation is Hudson’s Bay Company
(HBC), in Toronto, a company that recently
acquired U.S. luxury retailer Saks Fifth
Avenue. HBC received its charter from
England in 1670 and created trading posts
across Canada. Hunters and trappers within
and beyond established borders used animal
pelts as currency, which they would trade
to the HBC for manufactured goods such as
blankets, knives, tools and cookware.
From this historic start, Canada and the
United States have remained each other’s
largest trading partners, with more than $2
billion in goods and services now crossing
the Canadian-American border every day
of the year. The Canada Arizona Business
Council predicts that by 2015 bilateral trade
and investment between Canada and Arizona
will top $8 billion annually.
In the realm of international investment
banking, Canadian banks are rock solid,
ranking among the very best worldwide. In
fact, seven of the world’s 50 safest banks are
Canadian. Canadian banks (of which there
are only eight, versus nearly 7,000 in the
United States) are profitable, are flush with
cash and are expanding across the United
States. The Royal Bank of Canada, which
is Canada’s largest bank, and the Bank of
Montreal already have a significant presence
in Arizona.

Nova Scotia

Seldom has the Canadian and American dollar been at
par for as long as it has been recently, and this unique dollar
parity has become a huge welcome mat for creating strategic
business alliances in the areas of tourism, bilateral trade and
foreign direct investment between Canada and the United States,
particularly in Arizona. Arizona’s economy is recovering,
opportunities abound and both markets are looking to expand
their economic growth—and Canada sees this.
ECONOMY
Canada’s economy is ranked as the tenth largest in the world.
Its currency is the Canadian dollar. By G8 standards, Canada’s
total government debt burden is ranked the lowest within the
G8 economic community. Despite the fact that most Canadians pay a higher rate of personal income tax (35 to 45 percent)
relative to their American counterparts, Canadians enjoy a
vibrant personal economy, with a majority holding a higher
net worth than most Americans. While Americans are given
the luxury of a “mortgage interest tax deduction,” Canada’s
tax law does not allow for this. A key priority for the Canadian
government is assisting individuals in their efforts to accumulate
savings and manage their personal finances. Canadians have
had a universal healthcare system since 1966.

Toronto, Ontario

Canadians are well-known for their warm hospitality. Canada
is regarded the world over for its natural beauty, national parks,
lush landscapes, great fishing and hunting, golfing, skiing and
travel on the trans-Canada railway system. Canada is a diverse
country of culture, imagination, innovation and great
accomplishments. Its friendly people complement its natural
beauty, and Arizonans/Americans need to know it.
Find a Canadian citizen who owns a second home in Arizona,
and you’ll find a great neighbor six months of the year, typically
over Canada’s winter season. Ask them about Canadian summers,
and they will answer by inviting you to head north to visit,
explore and witness firsthand all the wondrous beauties and
hospitality Canada has to offer.

Saint Joseph’s Oratory in Montreal,
Quebec. Its construction
started in 1927 and was
finally completed in 1967.
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TRAVEL AND TOURISM OPPORTUNITIES
IN ARIZONA FOR CANADIANS
BY SHERRY HENRY
DIRECTOR, ARIZONA OFFICE OF TOURISM

Fostering Economic Growth for Arizona
and Canada Through Travel and Tourism
Opportunities
The travel and tourism industry is a major
economic driver not only for the state of
Arizona, but also for the entire United
States. This industry generates millions of
jobs and billions of dollars for federal, state,
and local governments.
In 2012, domestic and international
visitor spending generated $2.0 trillion
in economic output for the United States.
This includes $855.4 billion in direct travel
spending that spurred an additional $1.1
trillion in other industries connected to
travel and tourism. During that same year,
more than 14 million jobs were generated
by travel expenditures. This includes 7.7
million jobs directly generated within
the travel industry and 6.9 million jobs
generated in other connected industries.
Travel and tourism is directly connected
to nearly a dozen economic sectors, including
lodging, recreation, retail, real estate,
airlines, food and beverage, car rental, taxi

equipment suppliers—all of which help
keep our economy moving forward.
Tourism’s Impact on Arizona
Arizona’s travel and tourism industry is vital
to the state’s economy. Last year, more
than 38 million domestic and international
overnight visitors experienced Arizona as
their travel destination. Direct travel spending
generated by these visitors was more than
$19 billion, which is approximately $53
million injected into Arizona’s economy
each and every single day.
Visitor spending resonates throughout
the entire state. You can travel to any city
or town in Arizona, whether it’s an urban
area or a rural community, and find that
tourism is the one business they all have
as part of their economic growth and
development.
For 2012, travel spending generated
161,300 industry-related jobs throughout
the state. Combined with secondary
employment generated through direct travel
spending, total job generation for Arizona
was nearly 300,000. In addition to these

for generating $2.6 billion in local, state,
and federal tax revenues, which represents
7.3 percent of total state tax collections. This
revenue equates to a tax break that is more
than $1,080 per Arizona household and
contributes greatly to public services that
affect how we live our lives, such as public
safety, health, and education services.
Additionally, Arizona’s tourist destinations often serve as a window to our
state’s quality of life and open the door to
many business and economic development
opportunities that underscore our state’s
economic health and vitality. This type of
financial activity validates the important
role this industry plays in the economic
development of communities throughout
Arizona and for the state itself.
Impact by Canadian Visitation
Given the state’s many attributes, including
warm-weather winters and direct flight
availability, Arizona has long been an
attractive vacation destination for Canadians.
From exciting outdoor adventures and
relaxing spa treatments to world-class golf

services, tour operators, and travel agents. It
is indirectly related to many others, including
airline manufacturers, laundry services,
landscaping services, and furnishing and

jobs, travel spending generated $5.4 billion
in earnings for Arizonans employed by
industry-related jobs.
Furthermore, the industry is responsible

courses and authentic local cuisine, you can
find Canadians enjoying many aspects of
the Arizona lifestyle. And, word keeps
spreading about what can be enjoyed

WE ENCOURAGE YOU TO USE OUR WEBSITE, WWW.ARIZONAGUIDE.COM, AS A RESOURCE TO LEARN ABOUT ALL THERE IS TO SEE AND DO THROUGHOUT ARIZONA.

throughout the state! Visitation from Canadian travelers to the Grand Canyon
State has been steadily trending upwards for the last several years. In 2012, Arizona
welcomed 728,000 Canadian visitors—the most our state has ever hosted. This crossborder relationship is important to Arizona and one our state continues to build upon.

CANADIAN VISITATION TO ARIZONA YEAR-OVER-YEAR COMPARISONS
SOURCE: STATISTICS CANADA AND CABC
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It’s difficult to capture all the data
regarding how much Canadian visitors spend
while traveling throughout Arizona. To
help us gauge visitor spending, we look at
trending data. One way we do this is to
purchase cardholder-spending data from
VisaVue. This represents only a portion of the
total spending that occurs by international
visitors, and there are different penetration
rates per country; however, the information
provides enough data to suggest a trend for
visitor spending.
Currently, Canadians make up the
largest share of visitor spending (52 percent),
even though they make up the smallest share
of Arizona’s total international visitation.
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To break down the visitation further, most Canadians travel from Alberta, with
more than 243,000 visitors to Arizona in 2012, an increase of 3.3 percent from 2011.
Following is Ontario, with more than 168,000 in 2012, representing a 3.9 percent decline
from the previous year. Rounding out the top three origin points is British Columbia,
with more than 164,000 visitors in 2012. Visitation from these three provinces makes up
nearly 80 percent of the total Canadian visitation to Arizona, and the main reason for
travel is primarily for vacation purposes (54 percent), with visiting friends and relatives a
distant second (16.6 percent).
Canadian Visitation to Arizona by Province.
Source: Statistics Canada.

Main Trip Reason for Canadian Visitation to
Arizona. Source: Statistics Canada.
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Source: Office of Travel & Tourism Industries - U.S.
Department of Commerce, 2007-08 Mexican Visitors
to Arizona – University of Arizona, Statistics Canada,
Tourism Economics.
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INTERNATIONAL VISAVUE SPENDING
TRENDS IN ARIZONA
Source: The Arizona Office of Tourism
estimates based on and extrapolated from
aggregate card usage data provided by
VisaVue Travel for 2012 and incorporates
data from other independent research sources.
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Marketing to Canadian Travelers
The Arizona Office of Tourism is the
only statewide tourism entity that markets
Arizona as a world-class leisure destination.
We promote the Grand Canyon State
through a variety of research-driven
advertising campaigns as well as through
trade and media efforts, public relations
activities, and community outreach
programs.
Canada is one of Arizona’s largest
international visitor markets and is vital
to our marketing efforts, as these travelers
tend to plan for longer vacation stays and see
more of Arizona while they are here—and,
as a result, inject more money into local and
state economies. Our agency has had trade
and media relations contracts to help us
promote Arizona to the Canadian market
for more than 15 years. We’ve also hosted
hundreds of travel journalists from
Canadian publications so they can write
travel stories about Arizona from a thirdparty perspective.

Last year, our agency committed
advertising dollars to further encourage
visitation from Canada. Through our
agency’s partnership with Brand USA,
our nation’s first global marketing agency
that promotes the United States as a travel
destination, we launched consumer
advertising efforts in Canada. Through
interactive ad placements on travel websites
such as Expedia, Orbitz, Travelocity,
TripAdvisor, Adara, TribalFusion, and Miles
Media, our agency built brand awareness
of Arizona as a vibrant travel destination
and drove traffic to the agency’s consumer
website, www.arizonaguide.com.
The results of our efforts were impressive.
Overall, our travel website experienced a 40
percent increase from Canadian consumers
year-over-year. More than 48.2 million
impressions were generated through the
campaign. Many of the placements exceeded
the industry return on investment average,
indicating to us a high level of interest from
the Canadian market in visiting Arizona.

We will be investing in the same
promotion efforts in Canada again in 2014
to further encourage visitation.
Cross-Border Opportunities Abound
Recognizing the value of this industry
and its connection to a healthy economy is
essential to building partnerships that can
foster travel opportunities, encourage visitor
spending, and lead to stronger economies for
both Arizona and Canada.
Investing in travel and tourism promotion
feeds a cycle of economic that not only generates and sustains local jobs and businesses,
but also represents a critical source of tax
revenue for funding local services such as
fire and police protection and education.
Our agency works diligently to encourage visitation from Canada to increase the
overall benefits of the travel industry to
Arizona; however, there are many
opportunities for Arizona and Canada to
work together to stimulate more bilateral
travel. Doing so only leads to even greater
economic success for our communities.

Arizona: Ready for Growth
BY JAMES L. COPLAND

Arizona leads the nation in job
growth!
As ranked by Forbes’ “Best States
for Business” in 2103, Arizona
is first in the nation in terms of projected
employment. No doubt exists: Arizona is
ready, eager, and open for new business.
Stagnation may be the best word to
describe Washington, but here in Arizona,
the government and local associations (e.g.,
the Arizona Chamber of Commerce and
Industry, the Greater Phoenix Economic
Council, and the Canada Arizona Business
Council) have been priming the economic
pump to recover from the recent financial
crisis. State leaders, local governments, and
municipalities have had the “welcome mat”
out for the last four years as part of their
aggressive and proactive agenda for beckoning
new business, trade, and foreign direct
investment to their respective regions.
The Forbes report reinforces Arizona’s
commitment, as a right-to-work state, to
business growth and success. “It validates the
work we have done to make Arizona’s comeback
a reality,” stated Governor Jan Brewer, who,
throughout her term in office, has brought
Arizona from being one of the bleakest and
hardest hit states during the recession to being
one of the most thriving.

Through strong and committed governance, Arizona has tackled key budget
issues, from improving the rules and regulations
on business, to lowering corporate taxes and
capital gains on commercial property, to
simplifying the state’s tax code. The state
is an advocate of the free market system in
building future growth, and clearly this
message is getting heard.
Moody’s Analytics has also praised
Arizona for its economic recovery. It predicts
that the state will be one of the nation’s
leaders in job growth in 2014, with forecasted
growth of 3 percent and the estimated creation
of nearly 80,000 new jobs. Glenn Hamer,
president of the Arizona Chamber of Commerce
and Industry, noted that future job growth
will come from various sectors of industry,
including construction, manufacturing,
technology, defense, and health care. Arizona
also has one of the best-run tourism
organizations in the country—tourism is the
state’s second leading industry, behind aerospace
and technology. After all, Arizona is known
far and wide for its great weather, warm
hospitality, and myriad recreational pastimes
such as golf, shopping and fine dining.
The state will continue to attract more and
more annual travelers who come to experience
firsthand everything Arizona has to offer.

The state’s recovering economy is
attracting greater bilateral trade and more
foreign direct investment from around the
world, and Canada currently leads the way.
Canadians see Arizona as a fertile market
for trade and investment. Arizona’s positive
attitude toward business has also increased
local growth—from Go-Daddy’s new technology center in Tempe and Apple’s recently
acquired manufacturing facility in Mesa,
to DMB Associates’ 3,200-acre residential
development in Mesa called Eastmark—not
to mention PhoenixMart, in Casa Grande,
which will be the most comprehensive global
commerce center in the Western Hemisphere,
connecting thousands of North American
manufacturers and distributors with domestic
and global buyers —a project that is expected
to create 10,000 new jobs. Every region and
municipality throughout Arizona is aggressively
pursuing new business. From local and state
governments to the private sector, the mindset
is one of growth and a bright outlook for
the state’s future. Arizona must be a top of
mind candidate for any corporation seeking a
proactive region for expansion. Simply stated,
the welcome mat is out in Arizona.
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The Top 5 Pitfalls Corporations
and Executives Must Avoid
BY ROBERT KEATS

A

fter decades of helping Canadian
and U.S. business owners and
executives make investments, do
business, and move across the Canadian-U.S.
border in both directions, I have seen just
about every costly mistake one could make.
Some of these mistakes are simply
inconvenient, although they still take time
and money to correct, but the majority of
them are extremely costly and many result
in unnecessary income taxes or estate taxes.
Too frequently, these pitfalls result in severe
violations of tax or immigration rules, which
create penalties in these areas and possibly
expulsion from the United States, from the
immigration standpoint. I will address the
Top 5 most prevalent mistakes, but this list
could easily include the Top 20, as crossborder regulations are dangerous and can be
very costly if not handled by a North American
professional. Although most of these mistakes
occur in both directions, my discussion points
are from the perspective of Canadian executives
and business owners moving to, or doing
business in, the United States.

1

Inefficient Corporate Structures.
It’s never business as usual when
operating across the international border.
Canadian advisers have a limited number of
standard options they use for regular Canadian
business planning — primarily a series of
corporations, holding companies, and
subsidiaries. However, when applying these
standard planning structures to work across
borders, the results can be quite disastrous
for both business owners and executives. For
example, the standard Canadian business
structure of forming a U.S. corporation that
is 100 percent owned by a Canadian corporation
creates a potential tax rate far higher than

the highest brackets in either Canada or the
United States. For example, just $1,000 of
profit earned in the United States through
this common structure illustrates the point
so often missed by Canadian planners
at all levels. First, the $1,000 of profit is
taxed at the U.S. federal maximum of 35
percent. State levels vary from zero to about
10 percent; for this purpose, we will use
an average state tax rate of 5 percent. The
combined 40 percent federal and state tax
leaves $600 of after-tax profit to be paid to
the Canadian parent company/shareholder.
The Canada/U.S. Tax Treaty requires a
5 percent withholding tax or $30 on the
payment of the dividend to the Canadian
parent company, so that leaves $570 that
actually is received by the Canadian parent
company as retained earnings. If the owners/
shareholders of the Canadian parent
company wish the earnings to be paid out to
them so they can actually spend the profits
passed through, they now face a tax on the
earnings at the normal Canadian dividend tax
rate. Depending on the province, this tax rate
would average around 35 percent. This leaves
roughly $370 of the original $1,000 profit
for owners to have on an after-tax basis fully
distributed through this standard cross-border
structure. This means the total tax paid was
63 percent on the $1,000 of profit earned in
the United States. Depending on which state
or province is involved, tax rates could exceed
70 percent. This tax is about 50 percent higher
than a more efficient cross-border structure
that a properly qualified cross-border adviser
could have produced. It does not take a
mathematical genius to move the decimal
point over three places or more, when the
earnings are in the millions of dollars, to
fully understand that the significant risk is not

being adequately advised. Taxes in such cases
can easily run into the millions of dollars.

2

Inadequate Cross-Border Banking
Arrangements. Cross-border business
operations involve credit, compliance,
and currency exchange matters—all areas
that if not properly established will affect the
smooth running of business operations, with
the chance of once again negatively affecting
profits. Eight out of 10 times, business owners
and executives alike are shocked to find that
their hard-earned credit ratings in Canada
mean very little to a U.S. banker, and that
they may not have the ability to establish
credit lines or even business credit cards
for their executives. There are three major
Canadian banks that have a significant
presence in the United States: Royal Bank
of Canada (RBC), Toronto-Dominion Bank
(TD) and Bank of Montreal, (BMO). Of
these three, RBC is the only one that really
understands cross-border corporate and
private banking. RBC also has the infrastructure
in the United States to support it. BMO
is trying hard to catch up, and TD is only
just beginning to recognize the need. Few
American banks excel at cross-border
banking. Our company has an off ice in
Calgary, Alberta, and we use Bank of America
for our cross-border banking, which works
well.

3

Failure to Consider Owners’/
Executives’ Estate Plans. In the
heat of the battle to establish and
run a successful new enterprise, owners and
executives often put their own personal
estate plans on the back burner. The
United States has a tax called an estate tax.
The Canada Revenue Agency (CRA) says

it has no estate tax, but it taxes capital gains
from a deemed disposition at death
and such things as Registered Retirement
Savings Plans (RRSPs) very heavily at one’s
death. For closely held businesses, this can
be a catastrophic (but preventable) disaster.
For example, business owners or company
executives with a high net worth could face
up to a 40 percent U.S. estate tax on the value
of their worldwide assets over their personal
exemption of $5,340,000. Both the U.S.
and Canadian taxes at death can almost be
eliminated through proper cross-border
estate planning, which must be created before
the business owner sets up the U.S.
business or any executives move across the
border.

4

Failure to Avoid or Eliminate
Canadian Deemed Disposition
Taxes for Executives or Owners
Moving to the U.S. to Operate Their
Business. As noted in the paragraph above,
Canadians can face substantial deemed
disposition tax at death. This same tax can
apply when Canadians emigrate to the United
States. They are deemed to dispose of all
of their capital assets on the date of their
exit from Canada and pay capital gains tax
to the CRA on this deemed disposition. A
good cross-border financial planner can
eliminate or at least mitigate these Canadian
deemed disposition taxes for those leaving the
country. However, this planning needs to be
done before leaving Canada, not after the fact
— which is when most business owners and
executives face the grim reaper and their
estates are hit with a huge exit tax bill on
their final Canadian tax return. Cross-border
planning can save you a great deal of income
tax.

5

Failure to Plan for Employee/
Executive Retirement Plans. Since
retirement plans are for retirement,
they often get neglected. Most everyone feels
there is always time to fix them later. I have
witnessed far too many of these “fixes,”
and every one of them is difficult and
costly to the executives and/or business

owners. Corporate HR personnel typically
are not well trained in this area, and there
are very few reliable resources on how to
deal with company pensions accumulated
in Canada in cases where the executive
subsequently moves to the United States
and enrolls in a new U.S. plan. Most HR
personnel, when calculating the pension
benefit, would use the employee’s
length of service to determine the
monthly pension for the employee at
retirement. However, they soon find that
this is not possible because, for tax and
accounting purposes, it is actually two
short pensions— one for the employee’s time
in Canada and one for the time in the United
States. The key concern is best illustrated
by this example: A company requires its
employees to have 25 years of service and to
be age 55 to qualify for the maximum
company pension benefit. The 25-year
career executive has spent roughly the same
amount of time in Canada and the United
States and now wishes to retire at age 55.
Under the Canadian plan, the executive
would have had 12.5 years of service in
Canada and the same in the United States.
However, the executive does not qualify
for the maximum (or indeed any) benefit

from either country’s plan, even though his
entire employment history is with the same
company. Two short plans do not equal
one full plan. Chances are that the original
HR personnel or the CEO who made the
decision to transfer the executive are
long gone. The executive is told that
these are the rules and he will receive
a lower pension, which is seldom
well-received. The company now
must address how to make good for the
executive or face costly lawsuits. Another
major problem for owners and
executives moving to the United States
is what to do with their RRSPs and
similar
Canadian-registered
plans
when leaving Canada. In one of my
books, the Tenth Edition of The Border
Guide, I outline at least 10 reasons why
keeping an RRSP when you become a
U.S. resident is not a very wise thing to do.

To review the other “key pitfalls,” all of which are
costly and can be avoided with proper consultation,
please refer to my books, The Border Guide and A
Canadian’s Best Tax Haven: The US—Take Your
Money and Drive! available through Amazon.com
in paper or e-book form.
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A NEW LEADER HAS EMERGED IN THE WORLD
OF ORTHOPEDIC SURGERIES IN THE VALLEY

Why an Air Ambulance Membership Is Essential
AIR AMBULANCE SERVICE TO AND FROM CANADA
BY TRAVEL ASSURANCE PROMISE

I

magine this:
You receive the golden phone call.
The tireless hours you have dedicated
have finally come to fruition. The
payoff? A proposed $100 million merger. As
the senior executive, you jump on a plane
and are ready to finalize the deal. You are
prepared. You are confident. After hours of
signing contracts, it is now time to celebrate.
The months of hard work have paid off, but
you know the real work is yet to come. The
celebration is something you have done time
and time again without a hitch. But this
time something is different. Hours have gone
missing and you have woken up in a
foreign hospital. You are now surrounded by

unfamiliar doctors. You fight through the
fog as the nurse brings to light what has
transpired. During the celebration, you fell
to the floor, and what came next was pain
unlike ever before. At 45, you are active,
energetic, and health-conscious. A heart attack
was the farthest thing from your mind. The
fact of a heart attack became a reality when the
cardiologist told you he needed to perform a
heart catheterization procedure immediately.
After hours of successful emergency
surgery, you are slowly on your way to recovery.
You are happy to be alive, but your thoughts
quickly turn to the merger. You are instrumental
to the deal, and you know it is imperative to
get back on your feet. While recovering, instead

of focusing on the merger, you have devoted
your time to tirelessly arguing with your
insurance company, calling air ambulance
companies, and trying to make arrangements
to get yourself back home. Eventually, you
do return home, but you have lost your most
important commodity—TIME.
Although this may seem like a horrid
fictional tale, this is actually a true story
from a Travel Assurance Promise (TAP)
member.
With more employees traveling
between Canada and Arizona (and
elsewhere in the United States), costly
and emotionally distressing medical
incidents like this one are becoming

commonplace. More than 13.5 million
travelers are hospitalized outside their
home country each year. Once an
employee leaves the United States or
Canada, it is important to consider
all the risks associated with being out
of one’s medical network. The most
important components of any business
structure are the key people who create
it and those who make the vision a
reality. Any loss could potentially be
catastrophic to a company. Although
employees may get the care they need,

Travel Assurance Promise is the
premier solution. It is peace of mind for
companies that conduct business across
borders.
With unique ties to Canada,
Arizona-based TAP understands this
industry and the worries you face.
Why TAP? Because we listened to the
numerous struggles our Canadian
members experienced before they
joined us. We are challenging the status
quo. Our mission is simple: Provide a
premium (and highly affordable)

want to serve you by making sure
you’re prepared, should the unthinkable
happen. Elite credit cards, healthcare plans, and travel insurance are
becoming increasingly insufficient to
cover the large bills for treatment by
providers outside of one’s primary
healthcare network.
Organizations can save time and
potentially millions of dollars by
purchasing a TAP global air medical
transport
membership
for
their
employees. At less than a $1 per day,

the grim reality is that the company is
the one held responsible for the majority
of their health care. The cost associated
with that proper treatment has the
potential to cripple even the most
successful of businesses. Small and large
companies alike must take the proper
precautions to protect the health of their
employees and the health of the company.

membership plan that offers our
members world-class air medical
transportation to their hospital of choice.
Without an air ambulance membership,
a single medical evacuation can cost
a company hundreds of thousands of
dollars. The reality is that medical
emergencies are financial risks and can
happen anywhere, anytime. We simply

our premium in-flight ambulance
membership is the most affordable
service in the industry, a membership
that has been designed to protect
your
organization
and,
most
important, our member’s lives. We
invite you to visit with us at
www.TAPglobal365.com or call tollfree 855-612-4016.

•
•
•
•
•
•
•

More than 13.5 million travelers are hospitalized each year while traveling.
1 in 30 business trips are interrupted by accidents or illness.
More than 500,000 air medical transports occur annually worldwide.
One medical evacuation can cost hundreds of thousands of dollars.
Mexico has the most air medical evacuations in the world.
18.4 million people stayed overnight in the hospital at least once in the last 12 months.*
The average length of a hospital stay is five days.**

* 2008 AHA Annual Survey. Copyright 2010. ** Summary Health Statistics for the U.S. Population: National Health Survey, 2007.

WHY THE NEED?
•
•
•
•

Affordable coverage
Financial protection
Life-saving benefits
Peace of mind

WHY DON’T YOU HAVE COVERAGE?
•
•
•

You think you are already covered
You don’t think you will use it
You don’t understand it

BECOME A TAP MEMBER
It’s simple. Enroll online, or call.

Did
You
Know?

ARIZONA AND NAFTA:
A RELATIONSHIP FULL OF
OPPORTUNITY
BY MARGIE EMMERMANN

I

n 1989, the Canada-U.S. Free
Trade Agreement came into
force. Four years later, the North
American Free Trade Agreement
(NAFTA) was ratified by the U.S.
Congress on November 17, 1993. This
landmark legislation has taken the
United States, Canada, and Mexico to
unimaginable trilateral trade levels over
the last 20 years.

NAFTA trade has dramatically
grown since the implementation of this
agreement, from $343.1 billion in 1994
to $1.1 trillion in 2012 — and a new
record is expected in 2013! Perhaps
more significant is that this growth
has touched almost every sector of the
economies of the three signatory
countries.
And for Canadian companies already

with operations in Arizona, it’s a lot
closer for conducting trade with Mexico
than is the 49th parallel.
From import duties on North
American products that averaged around
20 percent but as high as 100 percent on
certain commodities, duties today for
products that meet the rules of origin
requirements are essentially zero. While
many people focus on the elimination of
duties, one of the principle benefits of
NAFTA has been the creation of a level
playing field for investment in each of
the three partner countries.
Arizona’s exports to Mexico and
Canada have seen tremendous growth
since 1996, from $3 billion in 1996 to
$8.5 billion in 2012, and the data for
2013 indicates continual growth in
2013 and beyond. During this period,
Arizona’s exports to the world grew by
75.3 percent. But, our exports to Mexico
grew by 213.6 percent and those to
Canada by 120 percent. There is no
doubt that our relationship with the
NAFTA countries is a critical component
of Arizona’s growing economy and the
jobs associated with these product
exports.
Arizona’s trade with Canada and
Mexico continues to set new records.
In 2012, trade with Mexico reached
$13 billion ($6.8 billion in imports and
$6.2 billion in exports) and trade with
Canada reached $3.7 billion ($1.5 billion
in imports and $2.2 billion in exports),
for a total trade relationship with the
NAFTA countries of $16.7 billion. And,
predictions set for 2013 indicate that
Arizona’s trade with Mexico and Canada
will set new records. Future indications
clearly demonstrate that this trend will
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continue for the foreseeable future.
For Arizona, Mexico, and Canada,
it represents two of the three largest
trade relationships with the rest of
the world, but it also represents a
tremendous source of foreign direct
investment to Arizona. Some recent
examples of this investment include: the
acquisition of Unisource Corporation
(Tucson Electric Power Company)
by Canadian Fortis, Inc., of St.
John’s Newfoundland; the recent
acquisition of Saks Fifth Avenue by
Canadian
retailer
Hudson
Bay
Company, of Toronto; the purchase
of luxury retailer Neiman Marcus by
Canada’s Ares Management LLC and
the Canada Pension Plan Investment
Board, also of Toronto; and the
acquisition of Bar S Foods by Alfa, S.A.B.
de C.V.’s subsidiary, Sigma Alimentos,
S.A. de C.V., of Monterrey, Mexico.
Arizona, through key entities such
as the Arizona-Mexico Commission

(www.azmc.org), the Transportation and
Trade Corridor Alliance (www.azttca.org),
and the Arizona Commerce Authority
(www.azcommerce.com), has undertaken
a number of planning efforts designed to
build upon the current relationship with
Canada, Mexico, and the world.
But our location and our longstanding relationships with Canada and
Mexico demonstrate that these two
markets present the greatest area of
opportunity and growth. Call it
Arizona’s low-hanging fruit, with
Mexico to the south and Canada to
the north. Mexico, with a population
exceeding 120 million, and Canada,
with more than 35 million residents,
both offer tremendous consumer
markets for Arizona products and
services. Additionally, there are
opportunities to have Arizona serve as
the gateway to North America, such
as the principal gateway for close to 4
billion pounds of produce from Mexico

—imports that have an economic impact
in Santa Cruz County of more than $430
million each year .
For Arizona, the trade relationship
with Canada and Mexico has blossomed
since the implementation of both the
Canada-U.S. Free Trade Agreement
and NAFTA. There is still a great deal
of room for future growth, and with
this growth an opportunity for higherpaying sustainable jobs for Arizonans.
THE NEXT TRADE AGREEMENT
Twenty years since NAFTA took
effect, a new international trade
agreement is now in the works that
will expand NAFTA even further.
The Trans-Pacific Partnership (TPP)
is a negotiation between 12 countries,
including Canada, the United States,
and Mexico. The other 9 countries
are Japan, Australia, Peru, Malaysia,
Vietnam,
New
Zealand,
Chile,
Singapore, and Brunei Darussalam.
The TPP is designed to open up
trade between Asia and the Americas.
Opposition to the TPP is reminiscent
of the early opposition to NAFTA,
in which critics were concerned of
lost American jobs to Mexico with a
disruption to Mexico’s farming industry.
Yet, 20 years later, research reports
have indicated that the effects of
NAFTA on the Mexican economy
have been minimal. In fact, the NAFTA
participants are working harder than
ever to become even more economically
integrated.
++++++++++++++++++++++++
Margie Emmermann is the executive
director of the Arizona-Mexico
Commission, and policy advisor for
Mexico, Office of the Governor.
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Arizona Remains a Top Market for Real Estate
BY DAN COLTON

A

Many Arizonans were taught about the state’s
five C’s —cattle, copper, cotton, climate, and citrus.
Did you know there is now a sixth C—Canada?

rizona remains one of the
most sought-after real estate
markets in the United States
for both commercial and
residential properties. Why is that?
Many people who grew up in
Arizona during the early decades of
the 1900s were taught about the
state’s five C’s—cattle, copper, cotton,
climate, and citrus. After the Second
World War, a sixth “C” emerged—
construction. Around that time, modern
conveniences such as air conditioning
led innovators to create new lifestyles
in Arizona’s desert landscape, including
retirement communities such as
Del Webb’s Sun City. Other land
uses emerged as well: enclosed,

air-conditioned
shopping
malls,
climate-controlled self-storage facilities,
and, more recently, office and industrial
condominiums. All have been highly
successful in Arizona and replicated
throughout the United States.
Recently, Arizona celebrated its
centennial as the 48th state, which
shows that Arizona is still a relatively
young society. The median age for
residents in the Phoenix metropolitan
area is approximately 32; this shows
that Phoenix attracts a much younger
population than many other major
metropolitan cities. And, it is the
members of this younger population
who are making Arizona their second
home and establishing new business
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5 7 0 0 East M c D o n ald D r iv e | P a r a d i s e Va l l e y, AZ | 480. 607. 2350 | s a nct u a r y a z . co m

ventures. It often starts with a trip to
Arizona to play golf, escape colder
winter climates, take a vacation or spend
time with family or friends. Unlike
many other Western cities, Phoenix
was initially built as a resort town, with
easy access by air, myriad options for
recreation, world-class restaurants and
resort accommodations. After the first
visit or two comes the desire to plant
long-term roots.
Anyone who has seen an Arizona
sunset knows the power the state’s
climate has for attracting people and
industry. As early as 1948, Sky Harbor
International Airport was ranked the
busiest airport in the United States,
and today it’s still ranked among the 10
busiest airports in the country. In 2012,
the W.P. Carey School of Business at
Arizona State University conducted
a study and found that in 2011 Sky
Harbor’s total economic impact reached
$9.5 billion and local employment
associated with Sky Harbor was 32,870.
Combined with Sky Harbor Center,
Phoenix Goodyear and Phoenix Deer
Valley airports, total economic impact
reached $28.7 billion and local associated
employment was 43,090. This remains
the largest economic engine in Arizona.
Incidentally, you may find it
interesting to know that 74 percent of
Sky Harbor’s 110 weekly international
flights are to Canada.
Influential people and corporations
choose Arizona as a place to expand.
William Wrigley Jr. brought his Chicago
Cubs to Mesa in 1952. Today, 15 teams
train in the Phoenix metropolitan area in
the greatest concentration of professional
baseball facilities found anywhere in the
United States. An estimated 1.7 million
visitors come to the Phoenix area
every March to watch these teams train,

creating $630 million in economic
benefits. In addition, the Bidwells
brought the NFL to Arizona when they
moved the Cardinals from St. Louis,
which in turn led to several Super
Bowls being held here. Further, Jerry
Colangelo brought the Phoenix Suns,
the Arizona Diamondbacks and the
Winnipeg Jets (later renamed the
Phoenix Coyotes). Frank Lloyd Wright
began visiting Arizona in the early
1930s and within a few years established
Taliesin West. The Goodyear Tire and
Rubber Company bought farmland in
Arizona in 1917 to grow cotton, which
was used to reinforce the rubber in tires;
eventually, Goodyear became a town (in
1946) and then a city (in 1985). Robert
Maytag, of the same family that
founded the Maytag Corporation,

formed the Arizona Zoological Society
for the purpose of opening what later
became the Phoenix Zoo, the largest
privately owned nonprofit zoo in the
country.
So, how does all of this translate
into a desire to invest in commercial
real estate, and where do you start in
determining the location and type of
investment that is appropriate for you?
While the Phoenix metropolitan area
is an obvious option, southern Arizona
offers Tucson, and the northern part of
the state features the mountain cities of
Flagstaff and Prescott. As we continue
to emerge from the recession, virtually
every commercial real estate product
sold in 2013 was priced below current
replacement. A growing community
naturally has its ups and downs, and

INTERESTING FACTOIDS
Canadians started taking notice of Arizona during the recession of the 1970s. Many came from
Calgary and Edmonton to buy vacation homes. In each of the recessions since, Canadians have
continued to add to their Arizona holdings. After extensive research with COSTAR and Chicago Title,
the following statistics were assembled.
Metro Phoenix
Industrial inventory:
Office inventory:
Retail inventory:
Multifamily homes:

Base
297 MSF
159 MSF
215 MSF
390,000 Units

Vacancy Avg.
12.70%
18.70%
10.50%
7.20%

* MSF – million square feet

Canadian owned commercial properties in AZ: 151
2013 transactions greater than $400,000: 53
Dollar volume in 2013: $510 million
Popular individual investments: $175,000 (average)
(office/industrial condos)
Popular multifamily: 20 units
Popular large-scale investments: Multifamily homes, residential land &
industrial

Cap Rates
7.82%
7.24%
8.02%
7.40%

ORIGIN FOR TOP INTERNATIONAL SALES IN THE UNITED STATES IN 2013

Canada 23%

China 12%

Mexico 8%

ORIGIN FOR TOP INTERNATIONAL SALES IN ARIZONA IN 2013

Canada 66%

Europe 10%

Latin America 10%

INTERNATIONAL SALES IN THE UNITED STATES, BY STATE, IN 2013
Arizona’s appeal to Canadians as a real estate market is increasing, and the state continues
to nip away at the once exclusive Canadian-Florida market. Many more Canadians in Toronto
and Montreal are looking at Arizona these days as a location to visit, buy a house,
and then move there.

Florida 23%

Texas 11%

Florida had the largest
share of international
homebuyers.

International buyers account for
more than $6 billion in revenue in
the Texas housing market.

California 13%

Arizona 7%

Flush with cash, foreigners
are flooding into the California
market and paying top
dollar.

The median listing price for a
home in Arizona was $183,000.
Most purchases were made by
Canadians.

it’s harder for out-of-state buyers to see
the changes in prices after they have
bottomed out. Starting in 1995, after
the 1991-92 recession, construction
costs rose to meet new designs; higher
rents followed, and real estate prices
began their ascent. Today reminds me of
1994, when prices were low, economic
indicators were trending higher, and the
locals were gearing up for the next real
estate cycle. The question is, “why invest
in Arizona versus other Western states?”
Overview
In central Arizona lies Maricopa
County. Encompassing slightly more
than 9,200 square miles, it’s the secondlargest county in United States, and
it’s home to nearly two-thirds of
the state’s 6.4 million residents. The
population of Maricopa County is
predominantly concentrated in 26
communities,
which
collectively
are generally referred to as Metro
Phoenix. Although lower today than
what it was before the recession,
Arizona’s population is the fastest
growing in the country, at twice the
rate of the national average (3.3 percent
versus 1.7 percent). When you combine
the populations of the four adjoining
states’ largest cities—Las Vegas, Salt Lake
City, Denver, and Albuquerque—the
population of the Phoenix Metropolitan
Statistical Area (MSA) is greater than the
resulting total. And, Phoenix is a hub to
all of those spokes.
The Phoenix MSA spans approximately 50 miles east to west and 50
miles north to south. The Valley of the
Sun is surrounded by mountains and is
bordered on the south and the east by
Native American communities. Several
mountains are also located within the
Valley, and open space abounds. South
Mountain, at 19,000 acres, is the largest
municipal park in the United States.

Why are so many Canadians
excited about Fulton Homes?

See for yourself...
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CANADIAN INVENTIONS
MANY INVENTIONS HAVE COME OUT OF CANADA. HERE ARE A FEW:
Located in the center of Phoenix, Sky
Harbor is encircled by 175 miles of
freeways that form two circles. The city
of Phoenix, which comprises slightly
more than 500 square miles and continues
to grow, is the six-largest city in the
nation and has the largest population of
any state capital.
Phoenix is one of two cities
(Anchorage, Alaska, is the other) that
use the one-mile grid system to plan
for growth. Local streets were designed
in accordance with those grid lines, so
there’s generally a street intersection at
each square mile. City planners defined
those as section line corners. Typically,
most corners represent high traffic
areas that are attractive to developers of
shopping centers and other types of
retail establishments. These are usually
surrounded by single family and/or
multifamily residential communities and
self-storage facilities. Today, infill is the
talk of the town as Phoenix transforms
its expansive society with densification
along its urban transportation corridors
for the new millennium.
Expansion Opportunities
New opportunities for investment are
abundant in the Phoenix MSA. For
example, there’s Discovery Triangle,
a collaborative project underway by
the cities of Tempe and Phoenix that
involves the redevelopment of 10,000
acres surrounding the Phoenix Sky
Harbor International Airport. Sky
Harbor itself also continues to expand,
and Gateway Airport in the Southeast
Valley is the fastest growing regional
airport in the United States. A
consortium of five Arizona cities and
the Gila Indian River Community are
marketing 1,000 acres of land for
Gateway Airport and its aviation-related

industry; dozens of private parcels are
vacant, and they’re ideal for buyers who
desire long-term investments.
Since 1985, 300 miles of highway
improvements have been completed
in the metropolitan Phoenix area, and
engineers and city planners continue
to develop plans to further facilitate
transportation within Phoenix and the
surrounding cities. The initial 20-mile
route of the light rail system between
Phoenix and Tempe has been highly
successful, and each end of the route is
being extended by two miles. Longterm planning expansions along
Interstate-10,
Glendale
(toward
Jobbing.com Arena) and State Route 51
will add to the transportation grid.
Interstate 11, part of the CANAMEX
Corridor (which runs from Canada
to Mexico), will be the first new U.S.
interstate highway to be built in last 50
years and will provide a direct route
between the Phoenix and Las Vegas
metropolitan areas, opening up an array
of new logistics opportunities.
Arizona’s aerospace and technology
sector has now become the largest
revenue generator for the state,
overtaking tourism. Part of that switch
is the result of Intel’s $6 billion global
presence in Chandler, which has
transformed this sleepy community into
the “Silicon Desert.”
With the influx of new business,
there’s a need for additional housing
for relocating employees. Developers in
Arizona are known for building fullscale residential communities. For
instance, JDM Partners’ Douglas Ranch,
which consists of nearly 34,000 acres
(roughly the size of Tempe) in the
West Valley, is one of the largest single
entity-owned and entitled developments

in the country. In addition, major players,
including the likes of Calgary, Albertabased Brookfield Residential Properties,
recently invested in DMB Associates’
Eastmark in the South Valley. The
Eastmark project is a major undertaking—
a former General Motors proving
grounds site that comprises approximately 3,200 acres is being
transformed into a mixed-use community that will include hundreds of new
homes and commercial projects such
as the 1,000-room Gaylord Hotel. In
addition, Apple Computer recently
acquired a never-utilized 1,350 millionsquare-foot factory within the Eastmark
community, with plans to use the facility
for manufacturing iPhone components.
So Again, Why Arizona?
One benefit of a growing state is
the vast quantity of people who
know how to plan, design, and build
infrastructure and communities. The
reasons people and companies invest
their time and resources into Arizona
are as diverse as the state’s society itself.
The state offers an abundance of warm
sunshine, plenty of wide-open spaces, a
low cost of living, and an opportunity
to start a new life. Perhaps the state’s
most attractive feature, though, is the
feeling you get when you’re here that
most everyone is from somewhere else
—and that in itself can be a welcome
invitation to stay just a little longer.

Telephone
1876, Alexander Graham Belll
Electric lightbulb
1876, Henry Woodward and Matthew Evans

Zipper
1913, Gideon Sundback
Canadarm
1975, Spar Aerospace/NRC

Ski-Doo
1922, Joseph-Armand Bombardier

Paint roller
1940, Norman Breakey

The sport of Lacrosse
First Peoples

BlackBerry
1999, Mike Lazaridis
First radio transmission
1900, Reginald Fesseden
Snow blower
1925, Arthur Sicard

Java programming language
1994, James Arthur Gosling

Hockey goalie mask
1959, Jacques Plante

Wonderbra
1964, Louise Poirier

ABOUT THE AUTHOR
Five pin bowling
1908, Thomas F. Ryan

Dan Colton is a leading commercial
real estate broker in Arizona and
CEO of Colton Commercial.
www.coltoncommercial.com
Insulin, treatment for diabetes
1921, Frederick Banting and Charles Best

Walkie-Talkie
1942, Donald L. Hings

The sport of basketball
1892, James Naismith
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THE ART OF THE DEAL
KNOW YOUR (CAPITAL) MARKET

The major difference between capital
markets in the United States and Canada
is that Canada’s regulations and financial
industry are geared for small and medium
enterprises (SMEs), as well as big ones. The
United States is over-regulated, which makes
it difficult for small companies. Simply stated,
Canada’s investment market is liquid and eager to make investments in the $5 million to
$10 million range, whereas Wall Street may,
or may not, entertain you at the $100 million
level. The capital markets in Canada would
prefer to invest $10 million in 10 different
ventures rather than $100 million in just one.
Arizona is rich in minerals, landscapes,
golf courses, and great weather. But the
state’s greatest resource is its people. Arizona’s
population is the fourth youngest in the
United States, and Arizona is the country’s
second-fastest-growing state. Arizona is

BY ROBERT ROGERS AND CHRISTOPHER ROGERS

becoming a hotbed for successful, welleducated, and connected leaders from all
over North America. The state is a natural
environment for growing successful businesses.
One challenge, though, is that Arizona is not
a capital center. Raising money to fuel and
sustain a growth company here is about as
promising as finding a water puddle in July —
but it’s not just Arizona. Growth capital in the
United States in general is scarce. Increasing
regulation and consolidation of the financial
industry to Manhattan has all but shuttered
the regional underwriters that specialized in
homegrown deals.
So, what is a promising company with
quality management to do? Be like those
trailblazers who settled this red rock state:
Be bold. Be a leader. Nerve up and make it
happen. Capital is available to those who refuse to be bound by conventional wisdom,

those who persist in the face of long odds,
and who forge ahead in spite of artificial
borders and imaginary limitations.
Knowing your market is critical. It’s
as true in corporate finance as it is in
marketing. Should your company seek
venture capital or crowd funding? Tap
private equity or launch a public offering?
Turn to a Wall Street institutional fund, or
do a private placement on Toronto’s Bay
Street? Maybe blaze a trail from Phoenix
to the Toronto Stock Exchange? Part of
the joy of practicing corporate and
securities law is helping businesses
consider these choices and making them
successful.
If you are a trendy high-technology
product of the Silicon Valley ecosystem,
then venture capital may be an option.
If you can presently sustain a valuation

of $100 million, a New York public offering
may be an option—although $300 million
would be better received. But, when a
high-quality company doesn’t fit into those
categories, then boldness, leadership, and
nerve must kick in.
You might have heard that while the
U.S. banking system was on the verge of
collapse, when our top investment banks were
burying their heads in the sand, and while
the Department of Treasury and the Federal
Reserve were busily bailing out Wall Street,
not one bank in Canada failed. In fact,
Canada established itself as having the most
fiscally sound banking system in the world
during a period of great global economic
crisis, and it still holds this ranking today.
While others said it would be impossible, our
clients closed multimillion-dollar deals in
Toronto, Calgary, and Vancouver. Tune out
naysayers and focus on your mission.
Canada is a prime option. We have strong
cultural and philosophical ties that make
Arizonans and Canadians good partners—
a common language, history, and economic
and political structures. Our hockey and
baseball teams are even in the same leagues.
There is an entire financial world capitalizing on opportunities, and if an Arizona com-

pany is determined to succeed, it should look
beyond local angel investors, California VCs,
and New York stock exchanges and explore
the opportunities available in Canada.
Did you know that the Toronto Stock
Exchange (TSX) is the largest stock market
in North America by number of listings? Did
you know that not only do the Canadian
capital markets have a history of funding
natural resource companies, but that innovation
companies are the TSX’s hottest sector? And
that’s just here in North America. The TSX is
the no. 1 exchange for mining, oil, and gas in
the world! The average IPO on the TSX.V is
$3 million, and they back guys wanting to put
holes in the ground. The tech sector is even
less risky for them.
“I don’t know,” said one executive,
skeptical about exploring international
opportunities. “Raising money abroad is
just so unproven.” Alert: It’s not a new ideal,
and Toronto is a great market for investment
capital.
For instance, as a young mother in Palo
Alto, Debbie Fields wanted to start her own
business — she baked delicious chocolate chip
cookies. She opened a store on Main Street,
happily laid out her cookies behind sparkling
glass, and waited for her customers. No one

*Standing among 122 countries. Milken Institute, April 2010

CANADA WAS ABLE TO WEATHER THE STORM AS WORLD CREDIT MARKETS COLLAPSED IN 2008
DUE TO THE STABILITY OF ITS EQUITY MARKETS AND STRENGTH OF ITS ECONOMIC POLICY.

came in. Who does a cookie store? After
three days of empty hours, she took it
outside, walking the downtown sidewalks
carrying a tray of chocolate chip, oatmeal
raisin, and macadamia nut cookies and
gave them away for free. For several days
she was a familiar figure in her apron,
offering cookies to everyone who walked
by. Soon they lined up for their favorite
treat, and the store become crowded. Mrs.
Fields Cookies became a hit. She refused
to say no. She got out of her store and
jumped into action to pursue her success.
“You can’t be afraid to take a chance,” she
said.
Is that it? No, that’s just a sample. The
company stores went national and then
expanded abroad. To take advantage of
her “first-mover” market position, Mrs.
Fields chased the highest possible valuation
all the way to a $75 million dollar IPO in
London. And that was in the ’80s. She and
her company led the way to international
capital markets. Now’s the time for fellow
Westerners to realize that capital opportunity
is not limited to Silicon Valley and New
York City.
Still, choosing the right path is a very
personal decision for any company. When
your executive team takes proper account
of present timing, its own governance
style, the business plan, and other important
factors, you can generate wildly successful
results if you have the courage to succeed.
Other companies don’t offer the immediate
gratification of warm cookies. Their ideas
may be hot, but the time required to
deliver on the promise can cool investors
looking for quick rewards. They go full
speed to capital markets, but then watch
their revenues simply mosey along. Even
if the company is rock solid, a NASDAQlike retail market has an insatiable appetite
for news and increasing quarterly earnings,
so it may not be the right match.
One particular company was in the
business of privatizing and operating
public infrastructure, such as toll roads
and bridges, sewer systems, and so forth.
Having just hit a home run with their

last roll-up strategy, funded largely with
private money before a significant IPO, the
principals set out to do it again. This time,
and for good reason, they sought to
build their own projects from concept
while getting their development capital
from NASDAQ, leveraging their higher
valuation and public status into a larger
and more profitable enterprise.
It took them only 60 days to
incorporate the company, close their IPO,
and deposit tens of millions of dollars in
the bank. The market rightly bet on the
people, the management, and their
history of executing. This time, the
public investors were getting in on the
ground floor!
But lead time to revenues became
an issue. Maybe they weren’t building the
Great Wall of China, but it did require
substantial time to get government approvals,
complete the work, and generate cash. Like
many new projects, it took longer than

anticipated. Impatient retail investors sank
the company’s market valuation, ending the
possibility of returning to the public equity

till because of the nature of that retail market
and its relentless desire for constant news and
stock price upticks.
In that case, the executives had it right
the first time in matching institutional money

with its infrastructure business, and
today they could select from some very
fine public markets that emphasize more
patient capital. Knowing the market
and what it wants is not only crucial
to closing the deal, but it’s also the
cornerstone of marital bliss as you go
about deploying funds.
Seeking capital across a national border, whether privately or publicly, takes
homework and resolve, just as all highlevel financing takes nerve and leadership
to succeed.
Faith in the underlying business
and confidence for succeeding are
essential. Going in prepared and openeyed to any market is mandatory. If the
resources are not readily apparent, go out
and find them. But just as Mrs. Fields
crossed an ocean to make it happen,
opportunities do exist. You simply need
to know how to get started and then make
it happen.
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NASA’s space shuttle Canadarm
The Canadarm is a series of robotic arms that were
in space shuttle missions. The last of them to fly in
space, the SRMS, was flown aboard the final space
shuttle mission, STS-135, in July 2011. It was then
shipped to NASA’s Johnson Space Center in Houston
for engineering study and possible reuse on a future
mission. One Canadarm was lost in flight with the
destruction of space shuttle Challenger in January
1986.

Raytheon Rolling Airframe Missile System

NASA’S OSIRIS-ReX

StandardAero Aviation

MQ-1 Predator unmanned aircraft

AEROSPACE AND DEFENSE
CANADA-ARIZONA PARTNERSHIP
BY BIRGITTE SANTAELLA

T

he aerospace and defense (A&D)
industries now rank as Arizona’s
largest revenue generator, replacing
tourism, which has dropped to second place.
The A&D sectors are a critical component
of the state’s growing economy and trade
with Canada. There is a significant partnership with Canada, which is an integral part
of Arizona’s A&D sectors. A major portion
of Canada’s A&D business is located in the
city of Montreal, in the province of Quebec,
but other cities that are home to businesses
in the A&D sectors include Toronto,
Winnipeg, and Vancouver. Major Canadian
companies with a presence in Arizona
include Northstar, Standard Aero, Magellan
Aerospace, Bombardier, and CAE. The
Canadian Space Agency also has numerous
partnerships with the University of Arizona
on the OSIRUS-REx project, along with
MDA Corporation of Vancouver.
Trade Overview
Aerospace and defense trade between Canada
and Arizona is closely balanced. In 2012,

Arizona exported $326 million in aircraft,
spacecraft, and parts to Canada, while
importing $329 million of the same. This
balance is a relatively new phenomenon. As
recently as 2008, Arizona exported nearly
five times as much to Canada as it imported
from our northern trading partner.
Historical Overview
Arizona’s A&D industry was established as
part of the “dispersion” policy during World
War II. Under this policy, defense contractors
were encouraged to expand production
from coastal facilities into the interior of the
country, where manufacturing plants would
be less vulnerable to air attack. Today,
Arizona’s vibrant A&D community includes
military bases and ranges, private sector
business and civil aviation, and educational
resources.
Major Military Bases and Ranges
Luke Air Force Base, west of Phoenix,
highlights Arizona’s commitment to
aerospace from the start. The city of Phoenix

purchased land for the air base and in 1941
began leasing it to the federal government
for one dollar a year. From its first class of
45 students, Luke has grown to become the
largest training site for F-16 pilots. In the
coming years, Luke will also become the
largest training base for the new F-35 fighter
jet and pilots. Luke has more than 7,500
active duty members.
Davis-Monthan Air Force Base in Tucson
hosts the 355th Fighter Wing, which
operates the A-10 Thunderbolt II. With
more than 7,500 active duty personnel and
2,000 civilians, the base is a major contributor
to the state’s economy and a key resource for
the Tucson area.
Marine Corps Air Station Yuma is the
busiest air station in the Marine Corps, with
more than 80 percent of the Marine Corps
aviation operating forces having received
training at this base. Each year, more than
70 aviation units with over 500 aircraft and
over 15,000 people cycle through the facility.
There are also 6,000 marines stationed at the
airbase.

As the bars in the graph below show, the dollar volume of Arizona
A&D exports to Canada still has not recovered to 2008 levels. The
gray line indicates the percentage of total exports to Canada that
A&D accounted for. As shown in the graph, not only did dollar
volume suffer, but also A&D as a percentage of total exports is still
well below 2008 levels.

Arizona A&D imports from Canada show a very strong growth trend,
both in terms of dollar volume (bars) and as a percentage of total
imports from Canada (line).

Both the Canadian and Arizona economies suffered as a result of
the general recession precipitated by the housing crisis and credit
contraction of 2008. The graph below shows the GDP growth rates
for Canada and Arizona over the last five years.

Already low in 2008, the growth rates for both economies went
negative in 2009. Arizona’s growth crashed harder, and stayed
depressed longer, but is now showing signs of recovery. During
the worst of the recession, the Canadian economy supported a high
level of A&D imports from Arizona relative to exports in the same
category. With both economies recovering, A&D imports from
Canada have grown rapidly, while A&D exports to Canada have not
yet recovered to 2008 levels.

At more than 1,300 square miles, Yuma Proving Ground is one of the
largest aerospace testing sites in the world. Approximately 3,000 military
and civilian employees work on the base, and nearly 100 military units
come to YPG each year for training.
Fort Huachuca, near Sierra Vista, is well-known for its role in Army
intelligence, but many people are surprised to learn that it is also the
largest unmanned aircraft center in the word. Fort Huachuca trains more
than 1,000 students per year.

For over 62 years, Canadian-owned St. Clair Technologies, Inc. has been
a global provider of electrical systems that span the Automotive, Military, Bus,
RV, Truck, Marine, and aftermarket industries. Recent projects also include
partnerships with alternative energy leaders in the Hybrid Electric Vehicles,
Solar, and CNG Systems.

Private Sector Businesses and Civil Aviation
Most people are aware of several large A&D companies located in
Arizona, including the five largest A&D employers: Boeing, General
Dynamics, Honeywell, Orbital Sciences, and Raytheon. However, many
people don’t realize the large number of other A&D companies that have
significant operations in the state.
More than 1,200 companies in the A&D supply chain operate in
Arizona. These companies range from small businesses to large
multinationals. The combination of large prime contractors and their
many suppliers powers a strong export engine, but it also makes Arizona
a fertile market for Canadian A&D companies.
In excess of 40 million passengers passed through Phoenix
Sky Harbor International Airport in 2012. The airport has as many as
1,200 aircraft operations per day and an annual payroll that exceeds $1.7
billion.
Educational Resources
Arizona State University, the University of Arizona, and Northern
Arizona University (NAU), the state’s largest public universities, have
extensive aerospace research programs and degree programs that grant
doctorates in aerospace-related fields. NAU is involved in research
on advanced materials with aerospace applications. Embry Riddle
Aeronautical University (ERAU), the world’s oldest aviation and
aerospace university, has a campus in Prescott. ERAU grants
undergraduate and graduate degrees in aerospace engineering and
business.
Outlook
The economic contraction that started in 2008, coupled with a
reduction in military spending, has created pressure on the aerospace
industry as a whole, and had a significant effect on A&D trade between
Canada and Arizona. Though these pressures will be mitigated by
economic recovery and the apparent rollback of the budget sequester,
they are likely to exist into the near future. Challenging economic
conditions increase the premium on strategic planning and decision
making. Companies on both sides of the border that can best
allocate their resources and formulate and execute sound strategic
plans will grow and prosper, even in difficult times.

St. Clair provides cost-effective innovative solutions ranging from ultra-high to low
volume and prototypes, utilizing world class technologies, advanced quality systems,
and a responsive management team. With the recent acquisition of AS9100
certification, St. Clair Technologies’ goal is to capitalize on the growth of the
Aerospace and Avionics Industry and maintain our reputation as being a steadfast
wire harness supplier for today, tomorrow and beyond the 21st century.

Canadian Corporate Office
St. Clair Technologies, Inc.
827 Dufferin Ave.
Wallaceburg, Ontario
N8A 2V5

www.stclairtech.com

www.stclairtech.com

U.S. Regional Office
St. Clair Technologies, Inc.
460 S. Benson Lane
Chandler, Arizona 85224
Direct Line: (602) 842-7295
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CANADA’S MILITARY:
PARTNERS WITH THE UNITED STATES
BY COLIN ROBERTSON

Canada’s military ranks among the best
trained and most readied forces in the world.
It also shares a distinguished and longstanding partnership with the United
States.
Earlier this year, Canadian forward air
controllers could be found participating in
training exercises at Luke Air Force Base.
They represent some of the more than 700
members of the Canadian Forces serving in
30-plus states in this country.
Prior to his appointment last year as
Canadian Chief of Defence Staff (CDS),
General Tom Lawson served as deputy
commander of NORAD. Rick Hiller and
Walt Natynczyk, Lawson’s predecessors as
CDS, both served, while on exchange, as
deputy commanding general of the U.S.

Army’s III Corp. Natynczyk, now CEO of
the Canadian Space Agency, would later lead
35,000 troops fighting in Iraq.
The training of the troops reinforces the
close partnership and interoperability
between Canada and the United States,
cemented by an alliance that has endured
since the Second World War.
Canadians and Americans have served
together, shoulder to shoulder, throughout
WWI and WWII, on the Korean Peninsula,
in former Yugoslavia, in the Middle East
and, most recently, in Libya and
Afghanistan.
Interoperability is a mouthful. It means
having the ability to fit seamlessly into joint
operations, and it is the right word to
describe the close, continuing collaboration

Canadian hospitality at Halifax Stanfield International Airport on September 11, 2001

between the armed forces of Canada and the
United States.
Nowhere is this more evident than at
the NORAD headquarters near Colorado
Springs, Colorado, where Canadians work
side-by-side with Americans to protect our
homeland. The only discernable differentiation is the flag patch on their shoulders.
NORAD Commander General Chuck
Jacoby reflected on 55 years of collaboration
recently. “Americans and Canadians may
cheer for different sports teams and exchange
friendly banter,” he said, “especially now,
during the National Hockey League
playoffs. But when it comes to defending
North America, there is only one team: the
bi-national U.S. and Canadian team
comprised of dedicated professionals who
HMCS Edmonton (MM 703) is a Kingston-class coastal defense vessel

HMSC Victoria in Halifax Harbour on the Atlantic coast of Nova Scotia
keep the watch 24 hours a day, 365 days a
year.”
Under the North American Aerospace
Defense Agreement, which was formalized
in 1958, Canada and the United States
operate an integrated and interoperable
binational air surveillance and control
system to secure North American airspace.
U.S. and Canadian aircraft under NORAD
control are postured in strategic locations
around the continental United States and
Canada. In 2012 these aircraft conducted
more than 70 intercept missions.
Canada maintains the North Warning
System, a series of 11 long-range and 36
short-range radars along the entire Arctic
coast of North America. It stretches from
Alaska, across Canada, to Greenland, and
allows NORAD to detect all approaching
airborne activity.
Watching these stations, conducting
sovereignty patrols, and serving as first
responders in search-and-rescue situations
are Canadian Rangers. When on duty, these

North American Aerospace Defense Command and U.S. Northern Command

5,000 Inuit and other First Nations men and
women wear bright red sweatshirts and red
ball caps or toques. Living north of the 60th
parallel in more than 200 northern
communities, they speak 26 dialects.
Since 2006, NORAD has had an
additional maritime warning mission:
identifying and tracking vessels of interest in
the sea lanes approaching the United States
and Canada, and passing that intelligence to
interagency partners.
By tradition, the commander of NORAD
is an American and the deputy commander,
a Canadian. On 9/11, Canadian Rick
Findlay, who would later become NORAD
deputy commander, was in charge of
operations and directed the shutdown of
U.S. airspace.
On that fateful day, more 33,000
passengers on 224 flights were diverted to
Canada and landed in places such as
Halifax,
Nova
Scotia;
St.
Johns,
Newfoundland;
Vancouver,
British
Columbia; and Winnipeg, Manitoba.

Prime Minister Stephen Harper is greeted by Canadian Rangers

The town of Gander, Newfoundland,
doubled in size as residents welcomed
stranded Americans into their communities,
housing and feeding them until they could
return to the United States.
Our nation’s special forces trace their
origins to Canadian and American
collaboration in the famous Devil’s Brigade
of the Second World War. Trained at Fort
William Henry Harrison, near Helena,
Montana, they specialized in high alpine
combat, covert amphibious landings,
parachuting, and other nonconventional
tactics.
The brigade never failed a mission despite
suffering 2,314 casualties —134 percent of its
original combat strength of 1,800
volunteers—as it took on the liberation of
Rome and other key raids against the
German First Panzer Paratroop Division.
Veterans recently gathered at Canadian
Forces Base Kingston for a ceremony to
commemorate the 70th anniversary of the
Battle of Monte (Mount) La Difensa.
The CP-140 Aurora is a maritime patrol aircraft

In 2013, Congress awarded the unit the
Congressional Gold Medal. In Washington,
Canadian Ambassador to the United States
Gary Doer observed, “The Devil’s Brigade
were the first of their kind, and the legacy of
bilateral defense cooperation that they
inspired continues between our two
countries to this day.”
Our
joint
interoperability
and
cooperation extends beyond our shores.
Canada was fully involved in the recent
Libyan campaign. Commitment during the
seven-month
conflict
included
635
personnel, seven jet fighters, two patrol
aircraft, two tankers, and two frigates.
Air command was directed by Lt.
General Charles Bouchard, a former
NORAD deputy commander who was
subsequently awarded the U.S. Armed
Forces’ Legion of Merit for exceptionally
meritorious services.
In early October 2013, the crew of
HMCS Preserver, working in tandem with
the U.S. Coast Guard, made a drug bust that
netted 432 kg of cocaine. That’s just one of
the joint operations that Canada and the
United States have conducted since 2006 in
Operation Caribbe, which targets drug
trafficking in the Caribbean Sea.
In November 2013, HMCS Edmonton
and a Royal Canadian Air Force CP-140
Aurora surveillance plane assisted the U.S.
Coast Guard in the eastern Pacific Ocean
seizure of drugs that netted 1.1 tonnes (1.2
tons) of cocaine worth $36 million. Similar
joint operations resulted in the seizure of $4
billion worth of pot and cocaine in 2011 and
$3 billion in 2012.

For more than a decade, Canadians and
Americans have fought together in
Afghanistan. More than 40,000 Canadians
have served since the first group of Special
Forces were deployed in the fall of 2001.
And Canadians have also paid the ultimate
price for freedom. Canadian casualties have
totaled 158 deaths during the conflict.
For their services in Afghanistan,
Canadians have been honored by the United
States with more than 30 Bronze Star
Medals, and Canada’s tier one special forces
unit, Joint Task Force 2, received a
presidential unit citation from President
George W. Bush.
Valor in each other’s service has a long
history. At a ceremony at Arlington
National Cemetery on Canada Day, 2004,
then Ambassador Frank McKenna honored
the 61 Canadians who have earned the
Congressional Medal of Honor, more than
half of them during the U.S. Civil War.
Nine of those who were honored are
buried at Arlington. Ambassador McKenna
remarked, “Bravery knows no nationalities
and in this case, these were Canadians who
chose to fight in an adopted country and
who fought with great distinction.”
Five Americans have won the
Commonwealth’s highest medal for bravery,
the Victoria Cross. Four of them were
serving with Canadian units, all during the
First World War.
While the U.S. and Canada haven’t fired
a shot in anger since the War of 1812-14,
during the biennial Operation RIMPAC
exercises off the coast of Hawaii in the
summer of 2012, HMCS Victoria, one of
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American and Canadian forces in Afghanistan - Canada’s military mission in Afghanistan is set to expire in 2014

Canada’s new submarines, sank a decommissioned U.S. Navy ship in less than 15 minutes.
After the exercise, Admiral Paul
Maddison, then commander of the Royal
Canadian Navy, remarked that Canadian
submarines provide Canada with a unique
strategic capability unrivalled in stealth,
persistence, and lethality that can act
decisively on and below the surface of the sea
at a time and place of the government’s
choosing.
When you look up into the skies at the
next airshow, you are likely to be watching
the Snowbirds, the Canadian Forces Air
Demonstration Team. The Snowbirds filled
in for the U.S. Navy’s Blue Angels and the
U.S. Air Force’s Thunderbirds at a number
of U.S. airshows in summer 2013 because of
budget cuts. The Snowbirds are celebrating
70 years as a squadron and 50 years with the
aircraft.
Canadian Forces are small by U.S.
standards. Including reserves, there are
13,600 individuals in the Royal Canadian
Navy, 45,000 in the Canadian Army, and
17,000 in the Royal Canadian Air Force.
But in a fight, when interoperability can be the
difference between life and death, victory and
defeat, is there any other nation that the United
States would rather have at its side?
Our two countries fight together for
those values we cherish. We know how to
have fun together. No other nations have
figured out our version of football. Ask
people from other countries about tailgate
parties, and they’ll think you’re from outer
space.
We are proud to be North American.
As Canadians and Americans proudly
serve their respective countries, we will
always have each other’s back.
Colin Robertson is honorary chair of the
Canada Arizona Business Council. Former
Canadian Consul General to Arizona, he is
vice president of the Canadian Defence and
Foreign Affairs Institute and a senior adviser
to McKenna Long & Aldridge LLP. He is
Honorary Captain, Royal Canadian Navy,
assigned to the Strategic Communications
Directorate.

Famous Canadians

THE ENTERTAINMENT INDUSTRY IS PRACTICALLY OVERRUN WITH FAMOUS CANADIANS

By Ed Martinez
Pamela Anderson
Actor

Jason Priestley
Actor

Mike Myers
Actor

Steve Nash
Basketball player

Leslie Nielsen
Actor
Will Arnett
Actor

Sarah McLachlan
Singer
Jill Hennessy
Actor

Donald Sutherland
Actor

Ryan Gosling
Actor

Raymond Burr
Actor

Alan Thicke
Actor

Phil Hartman
Actor

Nelly Furtado
Singer

Alanis Morissette
Singer

Jim Carrey
Actor
Rachel McAdams
Actor

Corey Haim
Actor

Alex Trebek
TV personality
Lorne Greene
Actor

Neve Campbell
Actor

Céline Dion
Singer

Wayne Gretzky
Former hockey player

Eugene Levy
Actor

John Candy
Actor

James Doohan
Actor
Howie Mandel
Actor

Martin Short
Actor
Christopher Plummer
Actor

Michael Bublé
Singer

Carly Rae Jepsen
Singer
Ellen Page
Actor

Michael J. Fox
Actor

Rick Moranis
Actor

Michael Cera
Actor

Bryan Adams
Singer

Catherine O’Hara
Actor

k.d. lang
Singer
Gordon Lightfoot
Singer

Shania Twain
Singer
Avril Lavigne
Singer

Natasha Henstridge
Actor

David Foster
Composer

Seth Rogen
Actor

James Cameron
Director
Elisha Cuthbert
Actor

Bruce Greenwood
Actor

Dan Aykroyd
Actor

Tom Green
Actor
Eric McCormack
Actor

Tommy Chong
Actor
William Shatner
Actor

Michael Ironside
Actor

Positioning North American manufacturers and distributors to aggressively compete in the global market
BY JEREMY SCHOENFELDER

A

fter a nationally recognized groundbreaking ceremony in Arizona in
November 2013, PhoenixMart has
gained global attention from the business
community for the impact it will make
domestically and internationally. PhoenixMart
is a leading example of a 21st-century global
commerce center, connecting thousands
of North American manufacturers and
distributors with domestic and global
buyers. Many economic experts, including
the Greater Phoenix Economic Council
and CABC, tout PhoenixMart as one
of the most effective and powerful
platforms to jointly promote American
products, innovation, and manufacturing
opportunities.

PhoenixMart is a 585-acre masterplanned community that includes a 1.7
million-square-foot, multifunctional product center and 4 million square feet of
support facilities (a 237-hectare community,
a 157,900 square-meter product center, and
371,600 square meters of support facilities).
The project is slated to be one of the most
comprehensive global commerce centers in
the Western Hemisphere. Other successful
marketplaces include Yiwu in China, the
largest commodities center in the world, and
Dragon Mart in Dubai, which serves markets
from Europe to the Middle East and Africa.
Many of the 1,000 attendees at the
groundbreaking ceremony voiced that
PhoenixMart to them represents the

and eliminating the added layers of expenses
for distribution.”
According to the U.S. Department of
Commerce, in 2012, total foreign imports
into the United States exceeded more
than $2.3 trillion. Developers expect that
PhoenixMart will allow the economy to
recapture a portion of the loss to imports by
better connecting American businesses to new
domestic and global markets. PhoenixMart
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PHOENIXMART GLOBAL
COMMERCE CENTER

comeback of American companies and how
it will drive products “made in the USA”
to the forefront of the domestic and global
markets. Business partners also believe that
PhoenixMart signifies a new era for
American businesses as U.S. companies
work collectively to take full advantage of
PhoenixMart’s forward-thinking business
model.
Former U.S. Secretary of Labor Elaine
Chao, who served as the keynote speaker
at the ceremony, stated, “This project will
ensure that American businesses will now
have a platform that will allow their products
to be part of a fully integrated supply chain
to meet today’s demands for quality, price,

will accommodate more than 2,000
companies; two-thirds of the suites are

innovative manufacturers in the world,
and only by supporting one another

everything a company could ever
need.”

reserved for American brands, with the
remaining one-third slotted for international
brands.
PhoenixMart’s
president,
Jeremy
Schoenfelder, stated, “We are not just a country
of consumers, we are also a country of
producers. The United States has the most

and standing united will we reclaim the
domestic market and make a significant
impact in the global market. American
businesses have long searched for
this commerce platform. PhoenixMart
is able to deliver that business
efficiency as the one-stop source for

PhoenixMart will showcase
manufacturers and distributors in
various categories, including Home
and Hotel, Industrial and Automotive,
Electronics and Accessories, Food
and Beverage, Office and Recreation,
and Fashion and Variety. PhoenixMart
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enables sellers to raise their
visibility within the domestic
and
international
buying
community and conduct online
transactions in addition to inperson sales.
Another vital benefit for
tenants
included
within
the
PhoenixMart business plan is full
access to PhoenixMart’s Affinity
Program. Whether buying or
selling products, each tenant
will be able to utilize this
all-inclusive
set
of
business
services designed to support the
tenant and help optimize and
ensure
the
success
of
each
business transaction. These business
amenities include legal services,
logistics and warehousing, human
resources and operations, trade
events, and marketing services to
customize marketing solutions to
meet each tenant’s specific goals.
Currently, PhoenixMart is
assessing a variety of domestic and
international companies that are
contacting the Scottsdale corporate
office with an interest in leasing
space. Tom Johnston, senior vice
president of sales and leasing for
PhoenixMart, said, “Our team is
being very selective of the quality
of
the
manufacturers
and
distributors with whom we partner.
We are looking for a mix of
top-notch companies that will
provide the widest variety of quality
products and selection in the U.S. to
meet the needs of both domestic and
international commerce.”
PhoenixMart is projected to open
its doors in early 2015. For companies wanting more information on
leasing opportunities, please visit
PhoenixMart.com or call (602) 6639219.

RELOCATION RESOURCES

BY MARY L. HOLDEN

E

ducation is of primary importance
in both Canada and the
United
States.
Levels
of
organized learning indicate the quality
of life in a given population. The broad
spectrum of education, whether it occurs
at home or through an institution,
allows interesting comparisons between
two places—in this case, the amazing
state of Arizona and the captivating
country of Canada. For Canadian
companies establishing operations in
Arizona,
the
educational
system
offers many premium choices for
executives and family members, just
as Canada does for Arizona companies
electing to expand into Canada.

This comparison is most relevant for
Canadians and Arizonans with school-age
children, college students, or adults who
wish to engage in educational pursuits
away from the place of their citizenship.
With nearly 300 Canadian companies
already operating in Arizona and roughly
57 Arizona companies with operations in
Canada, families on both sides of the border
continue to relocate on an annual basis.
The message being delivered in this
article focuses on the high academic
standards available in both Arizona and
Canada for those families who are making
the move. Both regions have an excellent
school and university system for
individuals of all ages.

Arizona families with children of high
school or college age that relocate to
Canada for employment can use this
government website:
www.cic.gc.ca/english/study/schools.asp
The Canadian government also
provides an electronic publication,
Welcome To Canada, at www.cic.gc.ca/
english/pdf/pub/welcome.pdf. This is a
comprehensive resource guide for all
levels of education and associated costs.
Canadians families with school-aged
children moving to Arizona have
several helpful resources/relocation
guides available to them for information
about preschools, elementary schools,
high schools, and institutions of
postsecondary education, such as
The Phoenix Relocation Guide:
(www.phoenixrelocationguide.com)
and Schools, etc., published by
Raising Arizona Kids magazine
(www.raisingarizonakids.com).
In addition, the Arizona Chamber
of Commerce website offers links to
top-rated schools and detailed school
information: www.azchamber.com/news-andresources/resources/useful-links/educationresources.html

Tesseract is a non-profit, independent
school for students in early childhood through
grade 12 where children are excited to learn...

Schedule a tour today...
Year-round enrollment...
Call 480.991.1770 or visit www.tesseractschool.org

Lower School
4800 E. Doubletree Ranch Rd.
Paradise Valley, AZ 85253

Middle & High School
3939 E. Shea Blvd.
Phoenix, AZ 85028

ELEMENTARY AND SECONDARY
EDUCATION
Elementary education in Canada is
based on choice—each province offers
options to study in public, private,
charter, or home schools. In Arizona,
the state leads the United States in
the concept of school choice, according
to the National Center for Policy
Analysis. Open-boundary policies at
public schools in both Arizona and
Canada allow students to find a school
that best fits their needs. People place
a huge emphasis on the importance of
education on both sides of the border.
Comparing the entire country of
Canada to one state in the United States
(Canada’s population is equal to that of
California) is like comparing blueberries
to watermelons, so here are some
numbers to consider. Arizona has 229
public school districts. There are 325
public schools and more than 200
charter and private schools in the
Phoenix metropolitan area alone.
Canada, on the other hand, has 395
school boards across its provinces—all of
which work with respective provincial/
territorial ministries and departments

responsible for education. It should be
noted that Canada’s literacy rate is 99
percent.
The comparison is interesting, but
the reality is that families in the process
of relocating to either place must find
a school that will optimally suit each
student.
An Arizona nonprofit private school
option for Canadian families living
in Arizona is Tesseract School in
Phoenix. Jacqui Breger is Tesseract’s
director of marketing and communications, and her three daughters are
students in Tesseract’s lower, middle, and
upper school programs. The school has
a mission that others strive to imitate:
“Tesseract fosters each student’s intellect,
love of learning, and strength of character in an innovative and collaborative
environment. We prepare students to
excel in college and beyond, lead lives
of purpose, and become ethical and
compassionate citizens with a global
perspective.”
According to Breger, “It’s our global perspective that sets us apart. Most
of what we do is project-based learning—not so much through books only,

but hands-on and whatever else helps
students dive into the subject. Besides
being student-centered, we are all about
the kids having thematic learning—
equipping them for jobs that do not yet
exist.”
As for the real-life education
experiences of a Canadian family in
Arizona, Kerry DeMarsh, a native of
Calgary, teaches first grade at Christ
Church School in Paradise Valley, a
private school. DeMarsh used to teach
elementary school in Canada and says,
“One difference in Arizona is that
parents tend to hold early-school-aged
children back. In Canada, if a child is
five, it’s time for school.”
Home schooling in Canada is legal
but regulated. About 60,000 Canadian
students are home schooled, as compared
to roughly 225,000 in Arizona, and in
Canada all students must file an affidavit
with the county school superintendent
for permission.
VOCATIONAL EDUCATION
Secondary (and postsecondary) vocation
training is trending in both Canada and
Arizona. Qualifying for well-paying
jobs as industrial maintenance workers,

ARIZONA AND CANADA POSTSECONDARY INSTITUTIONS
Institution Tuition

Rank*

UG/Grad

Resident Tuition

Non-resident Tuition Students

Thunderbird School of
Global Management

NR

1,015

$91,500 Executive MBA Europe
$66,744 Full time MBA

N/A

University of Toronto

17

67,339/15,817

$5,695 to
$13,203

$24,709 to
$31,961

University of Arizona

212

31,565

$10,391

$27,073

University of British
Columbia

49

57,706

$4,700 to
$16,400

$22,622 to
$46,600

Arizona State University

293

59,382

$10,000

$23,654

McGill University

21

39,349

$3,900 to
$6,728

$17,457 to
$33,146

Northern Arizona University

NR

21,774

$9,271

$21,626

York University

401

15,265

$6,712

$19,575

Grand Canyon University

NR

31,158

$18,600

$18,600

*2013 college rankings provided by www.topuniversities.com © QS Quacquarelli Symonds Limited 1994-2013.
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pharmacy and medical assistants,
bookkeepers, graphic designers, database
managers, and human services workers
is made possible through less expensive,
less time-consuming courses in vocational
schools. Both Canada and Arizona offer
good options; however, Canada has a
greater focus on vocational training,
realizing the need to fill today’s many
employment opportunities.
Three schools in Arizona dedicated
to vocational training are Metro Tech,
Western Maricopa Education Center
(also known as West-MEC), and East
Valley Institute of Technology (EVIT).
When EVIT came into existence in 2009,
its mission was “to provide a productive,
technically trained workforce that meets
the market-driven needs of business and

of British Columbia, University of
Calgary, University of Toronto and
McGill University in Montreal are
all highly notable institutions for
education, with the University of
Toronto and McGill University ranking
among the top 25 colleges in the world.
Nonresident tuition in Canada is
comparable to resident tuition at
many of the top U.S. universities and
colleges.
From north to south, Arizona’s
three state universities offer choices in
geography as well as degree programs.
Depending on which school they choose,
students can enjoy either a lot of sun or
some snow between classes.
Northern Arizona University (NAU),
in Flagstaff, is becoming known as a

ASU’s law school offers the North
American Law Degree for potential
lawyers who can represent interests on
both sides of the border. In addition,
ASU offers more than 450 undergraduate
and graduate degree programs, of
which engineering, business, and
journalism programs attract a majority of
students.
The scenic Sonoran Desert
landscape welcomes students to the
University of Arizona (U of A) in
Tucson, where five seasons (the summer
monsoon season is the fifth) can be
experienced during the course of a year.
Environmentally conscious M.B.A.
students enjoy the “green” curriculum
available at the Eller College of
Management. The U of A pharmacy

industry.” Now, with a main campus and
programs in 49 locations at high schools,
the school had more than 3,200 students
enrolled in 2013.
A vocational school with several
locations across Canada is CDI College.
For more than 40 years, this for-profit
school has been providing vocational
education at a reasonable cost. Offering
programs in business, technology, and
health care, the school has 26 campus
locations—seven in both British
Columbia and Alberta, six in Ontario,
five in Quebec, and one in Manitoba.
POSTSECONDARY EDUCATION
Canadian universities offer a world-class
education at exceptionally low cost, by
American comparisons. The University

biomedical research and bioscience
school, due to the partnership between
NAU’s Center for Microbial Genetics
and Genomics and the Translational
Genomics Research Institute. Flagstaff
offers four seasons, similar to most
Canadian cities.
In the center of the state,
Arizona State University (ASU) offers
students an average of 300 sunny days
per year. The North American Law
Degree offered by ASU’s college of law
was developed for (Canadian) students
wishing to practice law in either or both
countries. The faculty has approved a
curriculum that will cover all important
courses necessary for admission to the
bar in Canada.

school was founded in 1947, and the
medical school was founded in 1967.
Arizonans wishing to obtain a
higher education in Canada should
plan ahead and submit applications
15 to 18 months ahead of the planned
admission date. As for Canadians who are
accepted into Arizona institutions, a
student (nonimmigrant visa) is usually
obtained after admission.
Whether schooled in Canada or
Arizona, rest assured that governments
on both sides of the border care about
the quality levels of their educational programs. After all, comparing the
entire country of Canada (to California)
is made possible by a mandate for high
educational standards.

Statue on top of the State
Capitol of Arizona

Ice on Ice on Ice

TM

companies to visit early and often.
GLOBAL ACCESS, TRADE EXPERTISE,
CUSTOMIZED BUSINESS SOLUTIONS

Helping U.S. Companies
Export to Canada
BY LESLIE JAMES

Isn’t doing business in Canada the same
as doing business in the United States?
No, it’s not! Before you load your
products onto a tractor-trailer and travel
in a northbound train headed to the 49th
parallel, there are a few things you need
to know about exporting to Canada.
Canada has fewer trade barriers to the
United States than most other countries,
but certain barriers do exist that you must
be aware of.
It’s important to note and remember
that Canada is an international market
with its own unique set of trade customs
and regulations. To be successful in
Canada, American companies and
entrepreneurs need to do their homework
and approach the exporting arena with
as much diligence as they would when
exporting their products to any other
region of the world. One group that can
be of great assistance is the United States
Commercial Service in Canada (USCS
Canada).
ABOUT THE USCS CANADA
Founded in 1980, USCS Canada has
helped American businesses meet and

exceed their exporting needs. The
organization’s trade specialists utilize a
unique global network, a vast knowledge
of markets and industries, and inventive
application of information technology to
assist U.S. firms in exporting their goods
and services to the Canadian marketplace.
With offices in five cities across the
country, USCS Canada provides distinctive
regional solutions while maintaining
a nationwide perspective. It’s a great
resource for exporting into Canada.
The website www.Export.gov contains
a collection of published reports designed
to help U.S. companies understand the
opportunities and challenges of doing
business in Canada.
The content of these reports comes
from the 2012 Country Commercial
Guide (CCG) for Canada, which the U.S.
Commercial Service published annually
under the authorization of the U.S.
government’s
Trade
Promotion
Coordinating Committee. However,
sections such as top prospects are updated
as new opportunities (or, in some cases,
challenges) arise—so we advise American

The U.S. Commercial Service is the trade
promotion arm of the U.S. Department
of Commerce’s International Trade
Administration. Located across the
United States and in U.S. embassies and
consulates in nearly 80 countries, the
organization’s global network of trade
professionals connects American companies
with international buyers, providing them
with market intelligence, trade counseling,
business matchmaking, and advocacy/
commercial diplomacy support.
Whether you are a U.S. company
looking to make your first export sale
or expand to additional markets, or an
international company looking to
purchase products/services from the
United States or find additional U.S.
suppliers, the U.S. Commercial Service
offers the expertise you need to connect
with lucrative opportunities.
Inquiries should be directed to the
appropriate offices: Commercial Service
Ottawa; Commercial Service Toronto;
Commercial Service Montreal; Commercial
Service Calgary; Doing Business in
British Columbia; Doing Business in the
Atlantic Provinces.
ARIZONA COMPANIES IN CANADA

U.S. Airways (now the New American);
Viad Corporation; U-Haul Systems; Taser
International; Raytheon; PetSmart; Mayo
Clinic; Microchip Technology Inc.;
Keats-Connelly Financial Services; JDA
Software; Insight Distribution; Honeywell
Aerospace; Henkel; Boeing Corporation;
Best Western Hotels; Avnet; Dial
Corporation; General Dynamics; C4
Systems; GoDaddy; The Apollo Group;
Iridium; Nutri-Health Supplements;
Hypercomm; American Traffic Solutions;
Tyr Tactical; Mitel Kahala Corporation;
Sleep America; Westjet Aviation; St. Claire
Technologies; Colliers International.

top 10 banks in the world are Canadian.
Regarded as the most globally solid
financial structure, the Canadian banking
system has never experienced a bank
failure or required a government
bailout. Canada’s economy also
ranks as the most solid economy
of the G-7, and the federal
government is well on its way
to being healed from the recent
global recession. Its citizenry
not only has a higher net worth
than that of most Americans, but
Canadians are living in homes
that range from $500 to $800 per
square foot in cities like Vancouver,

for tourists to Arizona are Alberta, Ontario,
and British Columbia. In 2014, an estimated
1 million Canadians are expected to visit
Arizona.

Source: Statistics Netherlands 2012

became an obsession for Canadians. In
2012, Canadians made 44 million visits to
the United States, the highest number of
visits on record. In the greater Phoenix
market, Canadians purchased
more than 12,500 homes.
And, when it came to the U.S.’
commercial real estate sector,
Canadians represented (by a
long shot) the largest segment of
international buyers of commercial real estate, with purchases
totaling close to $10 billion.
A major change among
potential buyers and investors
is the demographic group that

Calgary, and Toronto. The cold
is
doing
the
buying
Canada has the 2nd highest concentration of entrepreneurs within its working
weather climate in most Canadian
and establishing new business
population and the highest among the G-7 countries
provinces for seven months of
roots, making Arizona their
the year is a major reason why Arizona has
During the recession, exploring the United
second home in the process. These buyers
become a primary travel destination for
States—and the Sunbelt states in particular
are not retirees, but young, aspiring
many Canadians. The top three provinces
(including Arizona)—to find second homes
business professionals and entrepreneurs

A WHOPPING $1.35 TRILLION
BY R. GLENN WILLIAMSON

H

ow’s this for a staggering number?

vast, 3,000-mile-long, open, and undefended

just slightly more than 35 million. Battling

The 2012 bilateral financial
footprint between Canada and the
United States reached $1.35 trillion. The
three primary components were tourism, at
$24.6 billion, trade, at $740 billion, and my
favorite, foreign direct investment (FDI), at
$615.9 billion.
There are no other two nations in the
world with a bilateral trade relationship
that’s even close to being as powerful as
the one between Canada and the United
States. The $1.35 trillion figure represents a
whopping $4 billion per day (365 days of the

boarder between Canada and the United
States. The relationship also involves the
countries’ interlocking military, intelligence,
energy, transportation, and infrastructure
systems, as well as commodities—not to
mention the financial, legal, and language
similarities our two countries share.
Although both nations are sovereign in
nature, their relationship demonstrates how
they are inextricably tied together. What’s
particularly fascinating is the equal nature
of the numbers mentioned above, considering
that Canada is only one-tenth the size of
the United States; Canada’s population is

way above its weight category, Canada
exports more than 75 percent of everything
it makes to the United States. In the allimportant realm of energy, Canada is a global
powerhouse when it comes to renewable
energy. It holds the world’s second-largest
oil reserves and remains the sixth-largest
producer of crude oil. Canada is still the
United States’ number one supplier of
energy and exports almost 30 percent of
America’s daily energy consumption in
the form of crude oil, natural gas, and
hydroelectricity. So what does Canada
do with all this money? Well, four of the

year) of trade, tourism, and FDI crossing a

CANADA AND ARIZONA GLOBAL PARTNERS FOR FUTURE GROWTH
The Greater Phoenix Economic Council (GPEC) supports businesses looking to
expand or relocate to Greater Phoenix.
Through local connections, regional analysis and site selection, we aim to provide an easy, transparent and seamless process for companies.

« Greater Phoenix represents 75% of the state’s economy with more than 4 million people
« More than 300 Canadian-owned companies represent approximately 130,000 jobs
« Phoenix ranks #2 in North America for best FDI strategies – FDI Magazine
« Greater Phoenix topped large metro areas as the best place for recruitment and attraction
– Expansion Management

« Arizona ranks #1 for new company facilities and expansions in the Mountain region – Site Selection
« Arizona is the 6th best state for business and #2 for our quality and availability of workforce – CNBC

Photo by Chris Loomis

in their thirties and forties, most of whom
energy-related opportunities opening up for
Today’s story has three parts. It begins
are running their own companies. If the
Arizona. I envision more companies moving
with a desire among these young Canadian
residential and now commercial real estate
their manufacturing back to North America.
CEOs to seek a different location for their
investments by Canadians is a precursor of
Canada, the United States, and yes,
regional offices, one with a proximity to
future trending, then the FDI in the United
Mexico, will come into play as a very strong
California and Mexico. The setting then
States and Arizona is going to be the lagging
trading block, thanks to NAFTA.
shifts to Arizona, where the state’s government
indicator for the next two to three years
Historically, Arizona has not been part
projects an “open for business” philosophy
as these younger decision makers make
of this story, but major changes are taking
and a government-friendly attitude toward
Arizona their U.S. base of operations.
place. Up until now, the love affair between
attracting new business interests to the state
As Mexico and Latin America come on
Canada and Arizona has played a smaller role
— business interests such as BMO, Fortis,
line, Arizona’s geographical landscape
than that of the star, California. Arizona’s
EPCOR, Royal Bank of Canada, Bombardier
for Canadians is an ideal
Industries, and TransCanada Corp.,
beachhead of operations for
to name a few. As a result, Arizona
SHARE OF TOP 10 SOURCES OF FDI STOCK IN CANADA, 2012, (%)
servicing these southern
has become an aggressive comNetherlands
countries. In my opinion, we
petitor to Florida, California,
9.7%
are only seeing the tip of the
Texas, and Nevada in the bid to
United Kingdom 8.6%
iceberg as to what is about
win new business. And finally,
Luxembourg
3.9%
to happen as Canada and
there’s Arizona’s tourism industry,
Canadians continue to invest
a well-oiled machine that is now
Switzerland 3.4%
in Arizona.
a serious rival to the state of
Japan 2.8%
To fully grasp this, one
Florida.
Brazil 2.5%
must take into account that
In closing, FDI remains a gray
France 2.3%
with Canada exporting more
area, and its impact at a state
China 1.9%
than 75 percent of its goods
level is sometimes hard to track.
Germany 1.9%
United States
and services to the United
However, FDI is starting to flow,
51.5%
States, it stands to reason
and when the decision makers in
Others 11.6%
that every Canadian comCanada feel that Arizona is ready,
pany probably has an office
they will redirect their money
or two in the United States.
and investments that is heading
Source: Statistics Canada, May 9, 2013
It is highly significant that
into the United States, from other
Canadian companies have more than 17,000
share of that $1.35 trillion I mentioned earlier
states to the state of Arizona. While this does
U.S. locations and employ some 675,000
was only about $6 billion. But, California
seem a little one-sided—Canada investing in
Americans.
is over-regulated and is taxing itself out of
Arizona—it reflects the current market, in
I doubt anyone would argue with this
“the game.” And, with Phoenix Sky Harbor
which Arizona is a seller and Canadians are
statement: “Canada and the United States
International Airport offering more than 80
the buyers. That may shift more toward the
could not coexist without the other, as the
weekly nonstop flights between Canada and
center again at some point, but not for the
bilateral ties are simply that intertwined.”
Arizona, travel between here and there is
next two or three years. Therefore, if you
These two countries are acting as one, with
exceptionally easy. It was the housing and
are a Canadian company looking to invest
their populations coming and going, business
commercial market, though, that really did
in Arizona, export to Arizona, or set up a
and money flowing freely between the two.
it for Arizona, as Canadians poured into
regional office in Arizona, you should be
As both economies continue to grow and
Arizona and saved the state’s bacon. This
talking to the CABC.
prosper, the horizon looks extremely bright.
activity has spurred a desire by these same
+++++++++++++++++++++++++++
As energy costs drop in the United States
Canadians to move their U.S. operations
(energy being one of the biggest economic
from colder states to Arizona, where some
R. Glenn Williamson is the founder and CEO of the
drivers in the U.S. recovery) and are on the
300 Canadian companies already have
Canada Arizona Business Council and Canada’s
rise in Asia and Europe, I see more and more
operations.
Honorary Consul to Arizona.
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MARKETING TO CANADA:
DO YOUR HOMEWORK FIRST
BY LESLIE JAMES

I

n the ’50s, running a business was
all about learning about your
customer (the nuts and bolts). First,
doing your homework and then having
a face-to-face meeting. These basic
attributes formed a solid foundation for
establishing long-term relationships, just
as they should apply today. Maybe a phone
appointment precipitated the meeting? But
it commenced by “doing your homework”
about your prospective customer… and in
this case, the “customer” is Canada!

Just because residents of Canada and the
United States speak the same language and
the two countries are joined at the hip by
an open border, Canada still flies a different
flag and remains a sovereign nation. Canada
is rich in its own heritage, traditions, and
culture, just as the United States is. It must
also be understood that Canada stands on its
own, and cultural and business differences
exist that you should be aware of.
Many people are still convinced that
they can simply sit behind a desk, pump out

a few emails, place a few phone calls, and
end up conquering the world. Then, lack of
knowledge comes into play. If a person
assumes that because the United States
and Canada are bordering nations, selling
in America must the same as selling in
Canada, that’s a big mistake. Unfortunately,
few people take the time to do their
homework or make the effort to learn
about their neighbors to the north. If your
intentions are to develop successful and
potentially life-long relationships, nothing
can replace learning about your target
customer. Some old practices are best kept
current, and doing your homework before
venturing north into Canada is certainly one

becomes apparent that the real underlying
question is, “I don’t know that much about
Canada.” It’s hard to believe that in the 21st
century, a severe lack of knowledge still
exists in America about the country’s
northern neighbor—who happens to be
America’s largest trading partner. When it
comes to Canada, the farther south you live
from the Canadian-American border, the
less people seem to know. Many Americans
simply draw a blank when asked what they
know about Canada.
From its roots, Canada is a nation that
grew out of trade, whereas the United
States grew more out of war. Canada was
part of the British Commonwealth, and its

establishing long-term global relationships.
To many Americans, Canada still remains an
unknown, even though our two countries
have bordered each other for more than 200
years.
One key difference is that if you’re
doing business with Canadians, they like to
get to know you. They want to know what
makes you tick, how you think, and what
type of person you really are so they can
address any issues that might arise. Asians
and Europeans have a similar approach. It’s
not always about the “immediate sale,” but
rather taking the time to do your homework
that is a precursor to establishing those allimportant relationships. Back to the person

work and due diligence before making a
commitment.
Make an effort to understand why Canada
has one of the most stable economies in the
free world, and why the six major Canadian
banks (as compared with more than 7,000
in the United States) rank among the best
managed in the world. Learn about the
power of Canadian bilateral trade and
investment with the United States, where
one in every 23 American jobs relies
upon trade and investment with Canada.
Then bear in mind that Canada is worldranked in so many fields, yet it has just 35
million citizens (versus 320 million in
the United States). Did you know that 80

of them.
Not a month goes by when someone
doesn’t ask me, “How do you do business
in Canada?” With a little more dialog, it

economy was built on trade with countries
around the world. From the outset,
Canadians were quick to learn about the
world “outside of Canada,” and from that
came the ability to understand the many
cultural differences of other nations — how
people lived, what were their core values,
and how they “chose” to conduct business.
On the other hand, the United States has
mostly focused on itself. Learning focused
on American history, American geography,
American literature, and America in
general. Today, the news media continues to
be highly filtered, and “world news” other
than sensational events is not a mainstay of
news reporting — unless you live within 50
miles of the Canadian border, in which case
you will receive broadcasts from Canada.
So, for decades, when Americans ventured
abroad (and this is still true today), they were
quick to feel outside of their “comfort zone,”
a direct result of not being knowledgeable
about how the rest of the world lives and
thrives. When doing business, Americans
tend to be more direct in establishing the
ground rules, such as “this is how we do
business.” When business truly went global, the United States lagged behind in part
because of American’s unfamiliarity with
the cultural differences and philosophies of
other countries—a major component for

who wanted to know how to do business

percent of all goods produced in Canada

CANADIANS VALUE TRUST AND
BUILDING RELATIONSHIPS

in Canada: It all starts by taking the time
to gain some fundamental knowledge of
Canada, just as you would do when it
comes to the products or services you are
marketing. This should be done before
initial introductions and certainly before
face-to-face visits are initiated. And be
prepared to make multiple visits before a
sale is consummated. Canadians don’t like
risk-taking, and they will do their home-

are exported to the United States? Did
you also know that Canada is America’s
primary supplier of energy products—
including
crude
oil,
natural
gas,
hydroelectricity, uranium, and other vital
products?
Learn the Canadian provinces and
where they are. Someday you may be
traveling there. Know Canada’s biggest
cities—Toronto with 6.1 million (the

The World’s Only Global
Musical Instrument Museum
“Gourlay-Angelus”
player piano
from Ontario

Guitar from
Alberta

Mélodéon (button accordion) from Québec

Gwa’wina (mask) from British Columbia

Visit MIM and experience music and instruments from every country in the world.
Through state-of-the-art multimedia exhibits and the acoustically superb MIM
Music Theater, you’ll discover why music is the universal “language of the soul.”

Ranked the #1 Attraction in Phoenix on TripAdvisor
MUSICAL INSTRUMENT MUSEUM

MIM.org | 480.478.6000 | Open Daily
(Corner of Tatum & Mayo Blvds., just south of Loop 101)

fourth largest city in North America),
Montreal
(3.7
million),
Vancouver
(2.1 million), and Calgary (1.1 million).
Understand that
Calgary, Alberta,
is not next door to Toronto, nor does it
snow 12 months of the year in Canada.
Know that Canada’s capital is Ottawa,
which is in Ontario, not British
Columbia. Know that the current prime
minister of Canada is the Honorable
Stephen Harper. And, learning a little bit
about hockey wouldn’t hurt either. Do
your homework first. Canadians, like
Americans, are very proud of their
country, but for different cultural
reasons.
Be prepared to share a lot about
yourself. Be willing to demonstrate that
you can be trusted and relied upon. It’s not
all about the sale, but rather, will it be a safe
sale? Every call is a sales call, but not every
call will necessarily generate a sale that
day.
Canadians tend to be more laid back
in their business dealings (they are known
for “flying under the radar”), but rest
assured that they are astute and savvy
business professionals. They do their
homework, so be prepared to do yours.
They research and evaluate business
opportunities, with a huge focus on the
parties involved—which is a significant
factor in the decision-making process. The
Phoenix Coyotes were not purchased in a
day, or a month. The purchasers received
the information, did their due diligence,
weighed the risks and rewards, and then
re-examined all of the data numerous times
before rendering a decision that was six
months in the making.
How to market to Canada (as well
as other countries) is all about taking the
time to do your homework, and with that
you should also be aware of this key fact:
Canadians know more about the United
States than most Americans know about
Canada.

Businesses looking to relocate or expand in the
Greater Phoenix region can find a wealth of information
when they visit GreaterPhoenixRising.com
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Find detailed information about the
area’s labor market, transportation
system, real estate space, and existing
business climate. The site features
key assets, start-up resources, and
international opportunities. It also
includes videos and testimonials
from top business leaders.

RBC Bank is proud to serve you
on both sides of the border.

What You Need to
Know About U.S. and
Canadian Banking

If you’re a Canadian spending time in the U.S., you have unique banking needs. Fortunately, for more than a
decade, RBC Bank has been offering a variety of banking solutions specifically suited to your cross-border
needs. Get access to your money whenever and wherever with RBC Bank’s cross-border checking packages.
You’ll benefit from the convenience of a single online sign-on to your RBC Canadian and U.S. accounts plus
free and instant transfer of funds between those accounts. You can also deposit funds anywhere with remote
deposit through your smartphone or personal scanner.

BY DOUGLAS J. SYLVESTER* AND ROGER KLINGLER**

W

hen making blunt points,
it often helps to start with
stereotypes. 1 So, a few about
Americans. First, Americans are wont
to speak of their endeavors as the “best”
in the world. Second, for Americans,
more is almost always better. And,
finally, Americans like to win. With
that in mind, which of the following do
you think are statements about the U.S.
banking system?
A. It is ranked more fiscally sound than
the banking systems of Germany, France,
Japan, Norway, and Canada.
B. It has suffered the fewest banking
crises of any developed nation during the
last 100 years.
C. It has emerged, since 2008, as the
strongest in its history.
D. It is way better than the Canadian
banking system.
The right answer is, of course,
none of the above. Indeed, to make the
statements above more accurate, we
would need to say:
A. It is ranked less fiscally sound than the
banking systems in Jamaica, Botswana,
Zambia, Mexico, and Lebanon.
B. It has suffered more banking crises—
seven actually—than any other developed

country during the last 100 years.
C. It has been deeply troubled for the last
five years.
D. And, it is far lower ranked than the
Canadian banking system.
Many people, especially Americans,
would be surprised to find that the
Canadian banking system has never
experienced a major banking crisis, that
it has emerged in the last five years far
stronger than when it began, and it is
currently ranked the strongest banking
system in the world. In fact, it has been
so ranked by the Global Competitiveness
Report from the World Economic
Forum for six years in a row. Where does
the United States rank? A lowly no. 58.
Take that America … but let’s talk a bit
more about why the Canadian banking
system is actually so strong and what
this means for cross-border trade and
commerce.
Fewer Banking Crises in Canada
As already noted, since 1900, the United
States has had seven banking crises,
while Canada has had none. In most
areas, a 7-0 score is a good thing—but
not when it comes to banking!
In the latest near-global fiscal
meltdown, the U.S. banking system

To learn more about Cross-Border Banking from RBC Bank, call
Janine Terracciano at 1-561-691-5324 or visit rbcbank.com.

* Dean & Professor of Law, The Sandra Day O’Connor College of Law at Arizona State University.
** Law Management Fellow at The Sandra Day O’Connor College of Law at Arizona State
University.
1 As point of reference … Dean Sylvester is actually both a Canadian and a U.S. citizen, which
gives him (at least according to him) the right to ridicule both nationalities. Roger Klingler is
a U.S. citizen and, were he not an employee of Dean Sylvester, might actually object to these
stereotypes.

Member FDIC. ® / ™ Trademarks of Royal Bank of Canada. Used under license. RBC Bank means RBC Bank (Georgia), N.A., a subsidiary of Royal Bank of Canada.
© RBC Bank (Georgia), N.A. 2013

was shaken to its roots. Immense
institutions such as Bear Stearns and
Washington Mutual were acquired at
fire sale prices, and we can’t forget that
one of the largest institutions in the
world, Lehman Brothers, was forced into
bankruptcy. And things have not been
that much better since those earliest
shocks. Since 2008, the Federal
Deposit Insurance Corporation (FDIC)
has closed more than 450 banks.
Canada has never had a single
major banking crisis in its history.
Although the Canadian banking system
is deeply connected to the American
economy, somehow not a single Canadian
bank failed as a result of the fiscal crisis
of 2008. Indeed, only one Canadian
bank suffered a loss in 2008, and by
2009, it was back in the black. The rest
not only survived the crisis, they thrived.
The question is, why?
Financial System Differences
The answer to that question implicates
a core American stereotype—that more
is always better. The United States has
more than 7,000 banks. Canada has only
76, and six of these account for nearly
90 percent of the market. U.S. banks are
smaller, more diverse in their holdings,
and largely unregulated or mainly regulated
by state systems. Canadian banks,
conversely, are much larger, far better
capitalized, highly regulated, and regulated
by a single entity.
The recent U.S. housing recession
highlights these differences. Fueled by
poor mortgage decisions, the U.S. banking
system, poorly capitalized, was heavily
involved in selling off mortgages as
pooled equity instruments. We all know
what incentives that created and how it
all worked out. Conversely, Canadian

banks have the ability to keep mortgages
“on the books” (due to higher capitalization).
Keeping the loans (and enjoying a strong
“recourse” regulatory structure) created
incentives for Canadian banks to employ
higher lending standards, which, in turn,
avoided the kinds of incentives seen in
the United States. 2
There is no doubt that the Canadian
approach is more cautious. There is also
no doubt that, in the short term at least,
it is less consumer-friendly. The value,
of course, is stability and permanence
—and these values are, again, conscious
choices made by the regulatory approaches
taken in the United States versus those
in Canada.
Regulatory Oversight
Simply put, if stability and moderated
growth are values to seek, the Canadian
banking system has benefited greatly
from the interplay of cautious regulation,
a prudent banking culture, and a highly
concentrated industry structure that
reinforced prudence. This kind of fiscal

discipline requires centralized and
powerful regulatory institutions—and
Canada has that in its Superintendent
of
Financial
Institutions,
which
administers the powerful Canadian
Bank Act. This act grants the
Superintendent very powerful tools
to ensure the sound financial condition
of all banks, including removal of
officers, yearly reviews, and capitalization
reporting. It also creates real barriers to
entry for smaller banks—which means
more concentrated, and stable, banking
—which, in turn, leads to easier regulation
(fewer banks to monitor).
In the United States, local,
diversified, inconsistent, and consumerdriven regulation has led to a proliferation
of banks (again, more than 7,000 vs. 76
in Canada). This leads to far more
complex attempts to regulate—inconsistent
regulation (driven by competitive
state-based regulations that can create
“race to the bottom” problems) and
lower capitalization requirements.

Bank of Canada

Arizona has a lot to offer.
Even the bank you grew
up with.
BMO Financial Group is located throughout Arizona with the same resources you’ve
come to know and trust back home. Look to BMO Harris Bank and BMO Private Bank
for an array of financial solutions, including personal banking, wealth management,
and business and commercial banking.
www.bmoharris.com

2 We apologize for gross oversimplifications
here…and elsewhere.
BMO Private Bank is a brand name used in the United States by BMO Harris Bank N.A. and a registered trademark of the Bank of Montreal. Not all products and services are available in every state and/or location. BMO and BMO
Financial Group are trade names used by Bank of Montreal. BMO Harris® and BMO Harris Bank® are trade names used by BMO Harris Bank N.A. Member FDIC.

Which, in turn, leads to banks that seek
hybrid forms, engage in higher (and
more difficult to monitor) risk taking,
and, well, failures.
While the more concentrated and
regulated Canadian financial system may
provide services at near monopoly prices,
most experts agree it’s a much safer system
than the fragmented and inconsistently
regulated U.S. system.
Current Investment Activity
So, who is winning? American banking
has lurched back and forth over the last
five years. Canadian banks just keep
getting stronger. In 2013, five of the six
largest Canadian banks posted record
profits. Although real estate and other
investment opportunities in the United
States have slowed somewhat as property
prices have increased, many Canadian
investors see opportunities, and Canadian
banks have become real players in U.S.
investments.
According to the U.S. National
Association of Realtors, 24 percent of all
international sales in the 12 months ending
March 2013 were to Canadians. The
action is mostly focused on the Sunbelt,
with approximately 71 percent of reported
purchases by Canadian buyers involving
properties in Florida, Arizona, and
California. Canadian companies have
also been aggressively buying up
commercial property in the United States,
outpacing every other country in
investment in U.S. commercial property.
Commercial property prices have been
depressed in the United States, giving
Canadian companies with access to cheap
and available Canadian financing the
opportunity to outbid local competitors.
Canadian Banks in Arizona
Currently, two of the big six banks have

operations in Arizona. The Royal Bank
of Canada (RBC) ranks no. 1, and Bank
of Montreal (BMO) ranks no. 4.
RBC pioneered cross-border
banking in the United States. With RBC,
your Canadian credit history and existing
RBC relationship crosses the border
with you, enabling Canadians to
secure financing for U.S. credit cards and
mortgages. In fact, RBC is the only
national mortgage lender that specializes
in real estate lending for Canadians.
For the last 10 years, RBC has offered
solutions especially suited to the specific
needs of cross-border clients. The multiple
services offered by RBC are designed
with one thing in mind—to make
managing money on the go hasslefree for all RBC clients. One can go to
www.rbcbank.com.
Established in 1817 as the Bank
of Montreal, the BMO Financial Group
is one of the largest diversified financial
service providers in North America. Its
Arizona operations are headquartered
in Phoenix. In Arizona, BMO Harris
Bank serves personal, commercial, and
affluent customers through a statewide
network of more than 50 locations. For
more information on BMO, go to www.
bmoharris.com.
Conclusion
So, some Canadian stereotypes. We 3 are
humble. We have an inferiority complex
when it comes to the United States. We
like routine. We export all our singers
to the United States. 4 Leaving aside the
last two, let’s end this short discussion of
Canadian and U.S. banking systems by
violating the first two of these stereotypes
—because when it comes to banking,
Canada is no. 1 (and the U.S. isn’t even
close).

3 See note 1.
4 From Dean Sylvester to the United States: “We are so sorry for Justin Bieber…but we won’t take
him back.”
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CANADIAN COMPANIES OPERATING IN ARIZONA

ARIZONA COMPANIES
OPERATING IN CANADA

Bombardier, Inc.
Mitel
IMAX Theaters
Gerber Collision
Verve Wellness Center
Coreslab Structures
Mattamy Homes
Northstar Aerospace
CGI
Metrobridge
Car Wash
Columbus Gold Corp.
Thue Lithium
Ridgeline Energy
Kahala Corporation
Sleep America
Cascades
Here is a small sampling of Canadian companies currently operating in the state of Arizona.

American Bonanza
Air Canada
Westjet

Purolator International

Hemisphere GPS

St. Clair Tecknologies, Inc.

Tim Hortons Donuts

ZyTech Building Systems

Lululemon

Colliers International

IA Insurance

Wolf Companies

Global Water

Bank of Montreal (BMO)

Blackjack

Onyx Drafting

DIRTT Environmental Solutions

CirckleK

Salt Creek Furniture

Stantec, Inc.

Mesa Exploration

CAE

Harvard Investments

Hatch and Associates

Magellan Aerospace

Walton International

Southern Silver

Pet Planet

Royal Bank of Canada (RBC)

Terraco

Brookfield Asset Management

Unity Telecom

Northern Freegold

Brookfield Residential

Conestoga –Rovers and Associates

Northern Vertex Mining Corporation

Four Seasons Resort

Golder and Associates

Capital Power Corp.

Fairmont Resort

EngHouse Systems

Capstone Mining Corporation (Pinto Valley Mining Co.)

Keg Restarants

Seneca Insurance

Tucson Electric Power / Fortis

Mercator Minerals

Appendix Sonovision

Skymed International

PCL

Trapeze Software

Cementation Canada

Hypertec Systems

Guarantee Company of North America

Toronto Dominion Bank (TD Bank)

Price HVAC

The Winroc Corporation

Neiman Marcus

Solium

Presto Casting

Saks Fifth Avenue

Standard Aero

Vitran Express West

Oxygen Property Group

Liberty Water

Sunlife Financial USA

Jamp Pharmaceuticals

EPCOR

Ferti Technologies, Inc.

Peterson Group

Statesman

MAAX Spas Industries

Phoenix Coyotes

TransCanada Corporation

Ritchi Bros Auctioners

Talia Jevan Properties, Inc.

Silent Air Technology

New Flyer Industries

Wildcat Silver Corp.

Elrus

Redhawk Resources

Oracle Mining Corp.

Long View Systems

Quaterra Resources

Canadian Mining, Inc.

Augusta Resource Corporation

Energy Fuels

Obsidian Strategics

HDI Curis, Inc.

Weider Global

Landmark Homes

U.S. Airways (now the New American)
Viad Corporation
U-Haul Systems
TASER International, Inc.
Raytheon
PetSmart, Inc.
Mayo Clinic
Microchip Technology, Inc.
Keats-Connelly Financial Services
JDA Software
Insight Distribution
Honeywell Aerospace
Henkel
Boeing Corporation
Best Western Hotels
Avnet
Dial Corporation
General Dynamics C4 Systems
GoDaddy
The Apollo Group
Iridium
Nutri-Health Supplements
Hypercom
American Traffic Solutions
TYR Tactical, LLC
Kahala
Cold Stone Creamery

If you would like to order additional copies of the
2014 CABC Resource Guide, please fill out your
information below.
Quantity ($35.00 CAN/US each) Amount ($)

Payment enclosed

Credit card

Credit card #
Exp. date

3-digit PIN

Signature
Name on card
Address
City
State /Province

Zip/Postal

Fill out and mail your information to:
Sentry Enterprises, Inc.
5010 E. Shea Blvd. #D-101
Scottsdale, AZ 85254.
Please allow 4 to 6 six weeks for delivery. We will not
sell, rent or share your personal information.

BUSINESS LISTINGS
ARIZONA COMMERCE AUTHORITY (ACA)
Contact: Kevin Sullivan, Senior Vice President
Business & Expansion
Phone: 602-845-1200
Website: www.azcommerce.com

CORNELIS HOLLANDER
Contact: Cornelis Hollander
Phone: 480-423-5000
Email: sales@cornelishollander.com
Website: www.cornelishollander.com

AFFINITY KITCHENS
Contact: Stephen Klassen
Phone: 480-348-0088
Email: info@affinitykitchens.com
Website: www.affinitykitchens.com

CITY OF GILBERT, ARIZONA
Contact: Dan Henderson
Phone: 480-503-6010
Email: econdev@gilbertaz.gov
Website: www.gilbertedi.com

ALLIANCE BANK
Contact: Culian Fruhling, Senior Vice President
Phone: 480-998-6538
Email: jfruhling@alliancebankofarizona.com
Website: www.alliancebankofarizona.com

AMERICAN WEB
Contact: Clarke Fine
Phone: 303-321-2422
Email: clarkef@americanwebinc.com
Website: www.americanwebinc.com

ARIZONA STATE UNIVERSITY
Contact: Amelia Huggins
Phone: 480-965-1754
Email: amelia.huggins@asu.edu
Website: www.research.asu.edu

CITY OF PEORIA
Contact: Scott Whyte
Phone: 623-773-7735
Email: scott.whyte@peoriaaz.gov
Website: www.peoriaed.com

COLTON COMMERCIAL
Contact: Dan Colton, CCIM
Phone: 480-894-3633 (direct)
Email: dcolton@coltoncommercial.com
Website: www.coltoncommercial.com

DIANE OLSON TEAM, UNITED BROKERS GROUP
Contact: Diane Olson
Phone: 480-794-1106
Email: diane@dianeolsonteam.com
Website: www.dianeolson.ca

EVO RESTAURANT OF SCOTTSDALE
Phone: 480-265-9814
Email: info@evoscottsdale.com
Website: www.evoscottsdale.com

FENNEMORE CRAIG, P.C.
Contact: Dawn Meidinger, Director
Phone: 602-510-5070
Email: dmeidinger@fclaw.com
Website: www.fclaw.com

FULTON HOMES
Contact: Douglas Fulton, CEO
Phone: 480-753-6789
Email: dsf@fultonhomes.com
Website: www.fultonhomes.com

GREATER PHOENIX ECONOMIC COUNCIL (GPEC)
Contact: Mary Hebert, Director of
International Strategy
Phone: 602-262-8636
Email: mhebert@gpec.org
Website: www.gpec.org

KEATS-CONNELLY
Contact: Barbara Madden
Phone: 602-955-5007
Email: barbaram@keatsconnelly.com
Website: www.keatsconnelly.com

MUSICAL INSTRUMENT MUSEUM (MIM)
Contact: Mary Farmer
Phone: 480-478-6072
Email: mary.farmer@mim.org
www.mim.org

RBC WEALTH MANAGEMENT
Contact: Tania Ward
Phone: 602-381-5308
Email: tania.ward@rbc.com
Website: www.rbcwm-usa.com

TRAVEL ASSURANCE PROMISE
Contact: Scott Worden
Phone: 480-559-6460
Email: swordon@tapglobal365.com
Website: www.tapglobal365.com

OASIS HOSPITAL
Contact: Jim Flinn
Phone: 602-797-7700
Email: jflinn@oasishospital.com
Website: www.oasishospital.com

ROGERS LAW, LTD
Contact: Robert K. Rogers
Phone: 602-852-5540
Email: rrogers@rogerslawltd.com
Website: www.rogerslawltd.com

TWIN ARROWS NAVAJO CASINO RESORT
Contact: Michael Michaud
Phone: 928-856-7260
Email: michaelmichaud@nnge.org
Website: www.twinarrows.com

PHOENIXMART, LLC.
Contact: Patrick Welch
Phone: 602-663-9219
Email: pwelch@phoenixmart.com
Website: www.phoenixmart.com

SANCTUARY CAMELBACK RESORT AND SPA
Contact: Kathy Massarand
Phone: 480-607-2327
Email: kmassarand@sanctuaryaz.com
Website: www.sanctuaryaz.com

UNIVERSITY OF CALGARY, SCHOOL OF PUBLIC POLICY
Contact: Morten Paulsen
Phone: 403-399-3377
Email: morten@paulsengroup.ca
Website: www.policyschool.ucalgary.ca

THE PHOENICIAN RESORT
Contact: Michele Comete
Phone: 480-423-2556
Email: michele.comete@luxurycollection.com
Website: www.thephoenician.com

ST. CLAIR TECHNOLOGIES, INC.
Contact: Brandon Laurin
Phone: 602-842-7295
Email: blaurin@stclairtech.com
Website: www.stclairtech.com

UNITY TELECOM
Contact: Brooke Miller
Phone: 905-952-2540
Email: bmiller@unitytelecom.net
Website: www.unitytelecom.net

RADISSON PHOENIX AIRPORT HOTEL
Contact: Ted Trembath
Phone: 602-220-4400
Email: ted.trembath@radisson.com
Website: www.radisson.com/phoenixaz-airport

TESSERACT SCHOOL
Contact: Jacquie Breger
Phone: 480-991-1770
Email: communications@tesseractschool.org
Website: www..tesseractschool.org

ZYTECH BUILDING SYSTEMS
Contact: Glen Walker
Phone: 623-322-9300
Email: glenw@zytechaz.com
Website: www.zytechaz.com

Downtown Phoenix

ARIZONA, THE GRAND CANYON STATE
Phone: 1-877-556-4159
Email: arizonaguide@azot.gov
Website: www.arizonaguide.com

BMO HARRIS BANK
Contact: Stephen Johnson, President, Arizona
Region
Phone: 602-650-3733
Email: stephen.johnson@bmo.com
Website: www.bmoharris.com

DMB ASSOCIATES, INC.
Contact: Karrin Taylor, Executive Vice President
Phone: 480-367-7383
Email: ktaylor@dmbinc.com
Website: www.dmbinc.com

MARICOPA ASSOCIATION OF GOVERNMENTS
Contact: Denise McClafferty, MPA
Phone: 602-452-5033
Email: dmcclafferty@azmag.gov
Website: www.azmag.gov

EPCOR WATER (USA) INC.
Contact: Joe Gysel, President
Phone: 623-445-2400
Email: uscorporatecommunications@epcor.com
Website: www.epcor.com

MIDFIRST BANK
Contact: Lisa Handley
Phone: 480-384-5760
Email: lisa.handley@midfirst.com
Website: www.midfirstprivatebank.com

ECONOMIC DEVELOPMENT SERVICES
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Peoria, Arizona has a strategic vision for economic
development and access to a highly skilled labor force. With
abundant land, great access to transportation and an excelling
education system, we are able to nurture and sustain new business, such as:
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PEORIA is ready. Are you?

Experience Arizona Magazine

Newest Slots
Your Favorite Table Games
Poker Room
Live Keno
Sports Bar
Steakhouse
Seafood Bar
Indoor Swimming Pool & Hot Tub
Deluxe Rooms & Suites
Business Center
Conference Center
RVs Welcome

Minutes east of Flagstaff, I-40 exit 219 | twinarrows.com | 855.946.8946
The Navajo Nation Gaming Enterprise is dedicated to responsible gaming, if you feel you need help please call 1-800-GAMBLER.

